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Prestige Ads. For 

Shoes Suggested 
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f tomes, reach 


IN THIS ISSUE— 
Special feature on advertising 
gifts and novelties page 525 
NEXT WEEA'S issue will include 
a Marketing Survey of Lancashire 

and the North-West. 


eventually buy with paper 
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equally poor 
in Many Cases last a 
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Now, 
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WHO READS... 


To The Editor.. 


Being Lucid About 
‘Lurid 

Why is the word “lund 

without exception used 

mg scons 

mad Occasion to look it 

jiictionary the other da 

had a “thing” 


about i 


Ihe word 
neant 

ired 

neans 


Why 


has to me always 
sensational and highly 
What a shock to lear: 
gloomy and ghastly.” 
this letter? Twice in the 
heard poste 
rd, and staring 
in’ March 
ADVERTISER S WEEKLY 1s 
cc and Watson 
n page 465 
temptatior 
nv lund comments 
D. J. COBB 
Publicity Manage 
Weliworthy Piston Rings Lid 


1.1.P.A. Exams 


Sux, As an unsuccessful cand: 
date f the recent intermediate 
LLP.A. examination, 1 was in 
terested in Mr. Bullock's eri! 
(March 20), but 
different angle 


have 


adver 
Jubilees off 


Has any 


cisms rom 


sight 
I 


he questions set might rougn'y 
divided into two categorics 
Matters of knowledge ¢ 
58 nomenciature 
und (2) Matters of opimor 
ve best Way in which to allo 
a chent’s advertising appro 
nation 
Whilst to the latter there can 
opviously wrong 
who is to say what is 
answer’ Six manula 
each making a 
sold at the same price 
approach six different 
agents and have six 
sound but varying 
submitted, cach based 
¢ experience and judgment 
vf the agency concerned 
| suggest that wt would be of 
nsiderable assistance to intend- 
ng candidates if the LLP.A 
ed mode answers 10 ques 
This would at least give an 
f the line of approach 
d by the examiners 
further suggestion could 
the LILP.A. lectures, arranged 
yunction with the examina 
’ nore closely related to 
whilst interest 
themselves and often con 
1¢ hints of use in day to day 
ire most of them a waste 


rales 


he sornk 
answer 
ine v 
turers 

product 
could well 
ulvertising 
equally 


schemes 


simiiat 


upon th 


r h- 
pub 


tions 


The lectures 


| reaching 98°", of your 


rsetry and Underweor Trade 


as the examination 
| speak now of the 
he intermediate 
niy ones I have 


iblished model 
would be 
) their prepara 
uld not find it 
iS several of 
did not know 
were going to 
f any help in 


turers 


ALSO RAN 
! address supplied) 


Mass Mailings Of 
Headings 


rect mail is 


about over 
when the 
lists built from 
Let us get 
st” approach 
research go 

nik 
Let us have some revolutionary 
but not 
ds. | welcome 
ts’ remarks on 
ning of direct 
It seems a pity 
ws of the 

users 

very powerful 
estraint. Why 
inocent suffer 
s sent out to 
Ihe poor 
cells butter and 
classed under 
wer,” but why 
soap or similar 
gonises him to 
ng which should 


ideas in direct ma 


oniy antago 
a later Mma 
interest him. 

Perhaps even worse cases exist 
thought! 

1, for one, would welcome the 
furthering of direct mail market- 
ing and the careful selection of 
names f ch uiling and less 

h ng of headings 
After all it is a Auman being 
receives the mailing piece, 


a horrible 


of the mass ma 


reference number 
F. HUGH-JONES, 
Road, W.13 


Verbal Fog 


Sirn,—C. F. Edwards (March 20) 
deplores the fact if “a vast num- 
ber of the suming public, 
particularly those in the lower 
ige groups. are becoming immune 


28 Argyle 


. is more important than..... HOW MANY READ.... 


Maarcn 27, 1952 


to a large proportion of the sell- 
ing Messages contained in press 
and magazine advertising.” The 
reason, he states, is startlingly 
simple—they don't understand the 
messages! 

Of course they don't, and they 
never will while their mentors 
refer to the “consuming public” 
when they mean you and me; to 
the “lower age groups” when they 
mean young people, and to “sell- 
ing messages” when they are not 
quite sure what they mean. And 
what in the name of goodness 
are “A stream and B stream” 
children? 

1 agree, as no doubt many 
others do, with much of what Mr. 
Edwards has to say. But is not 
the way in which he says it 
symptomatic of the sickness to 
which he wants to draw our atten- 
tion? 

Perhaps even those in the lower 
age groups have heard of the 
word jargon. 


A. DOUGLAS LACEY 
43 The Chase, 
North Side, S.W.4. 


Rhymes Of The 
- 
Times 
Sin,—May I remind Hubert E 
Chant (March 13), that rhyme has 
to do with sound not spelling. 
Does he really pronounce the 
vowel sounds in “talk” and “fork” 
differently? And does he really 
pronounce the last syllables of 
“sweeter” and “Bournvita”™ differ- 
ently” If so, he must be a Scots- 
man and has my very sympathetic 
forgiveness 
S. W. BARTRUM., 
48 Leinster Square. W.2 


Odhams Press are taking space in 
publications reaching lovers 
modern music in Holland and 
Belgium to advertise their own pub- 
lication Melody Maker. The agents 
are Intam Ltd. 
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is not really exceeding the 20 miles limit— 


itis just an illusion. 

It is easy to create illusions concerning the 
spending of an advertising appropriation. 
Discard illusions—reach the men and women who 
spend .... reach them in the best possible way. 
There is no better way than through the Pro- 
vincial Evening and Weekly Newspapers. 


vot! NORTHCLIFFE NEWSPAPERS GROUP L” 


EVENING (NEWSPAPERS: Hull Daily }Mail, Evening Se -on-Trent. , Derby Evening Telegraph 
South Wales Evening Post, Swansea. Bristol Evening W Lewester Evening Mail. Grimsby Evening 
Telegraph. The Citizen, Gloucester. Gloucestershire f. ham. Lincolnshire Echo 

WEEKLY NEWSPAPERS: Yorkshire & Lincolnshire Times, / Siatfordshire Weekly Sentinel, Stoke-on-Trent 


Gnmsby Saturday Telegraph. Herald of Wales, S» wester Journal. Cheltenham Chronicle 


CARMELITE > | LONDON : FPHONE: CENTRAL 6000 
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THREAT TO PERIODICALS EASES 


Control Scheme 
Decision Is 


Postponed 


APER mills are 
advised by the Ministry 
of Materials that existing 
arrangements, whereby mech- 
anical printings may be de- 
livered under bulk licence, 
are being extended = until 
May 3 
Thus fears that periodicals and 
journals may be hit by 
ms on the delivery and 
on of mechanical print 
Warning that 
such restrictions were likely was 
issued by the Ministry last month 


being 


lessened 


Mills Can Meet 
Publishers’ Demands 
Neg tial 


‘ 


ons have been in pro 
gress for several weeks, and this 
postponement of any decision to 
cont deliveries indicates that 
the situation is adjusting itself. ht 
lends strength to the view that the 
s consider they can cope with 
ishers’ demands in addition to 
tial nat requirements 
which the Ministry are 
ing to safeguard supplies 


(See To-morrow’s Topics p. 502) 


wnal 


seek 


Rogerson Lent 


To War Office 


LCl 
lent 
an advisory 
capacity on matters of publicity 


Sidney 
heity chief 
War Office 


Rogerson 
has been 
to act in 


pub- 
to the 


It is understood that this 
appointment may be linked with 
the recruiting needs of the regular 
army 

Mr. Rogerson says reports that 
he has accepted the post of pub 
lecity chief at the War Office are 
untrue 

John Rogers, chairman 
LC.1., has agreed to rel 
Rogerson for a 
months to two years, 
which time his salary 
tinue to be paid by LCI 


Commercial Radio — Armstrong 
Replies To Lord Halifax 


Commercial TV. running separately from the B.B.C.'s 
television programmes was advocated on Tuesday by Charles 
I. Orr-Ewing, Conservative M.P. for North Hendon. Such a 
programme would act as a pace-maker to the B.B.C. pro- 


grammes, he told the Radio 
Industries Club in London. 

Mr. Orr-Ewing suggested that 
[V's rival could work on a 
shorter wave length which could 
be picked up by TV sets fitted 
with a £10 converter 

He added A single TV pro 
gramme is too powertul a propa 
ganda weapon to lying 
about.” 

Few wanted to see the basic 
fabric of the B.B.C. changed but 
some people wanted useful modi 
fication. It was silly to say that 
there was no inter 
between the B.B¢ 
that of the U.S.A 


was possible 


leave 


nediate choice 

system and 
A compromise 
Presemt licensing 
would not finance TV 
Choice was essential to the work 
ng of a democracy 

Within the Conservative ranks 
however, opposition to sponsored 
broadcasting is hardening. (See 
“To-morrow’s Topics” page $02.) 

In a letter in The Times yester 
day (Wednesday) Drummond 
L. Armstrong, director-general of 
the Advertising Association, 
replying to criticism of sponsored 
radio by Lord Halifax, wrote 

‘l would like to point out that 


methods 


there 1s no evidence that competi 
tion in advertising skill would 
reduce the quality of B.B.C. pro 
grammes. tt should be remem 
bered that it 1s im the interest of 


Details of a new working tec 
for the Advertising A 
Conference at Brighton are given in 
folders accompanying registration 
forms. Sessions will consist of 
addresses by authorities in their 
particular subjects, followed by 
short papers dealing with various 
aspects of each major problem. 
Time will be given for questions. 
There will be a general ussion 
on the last morning. Sessions’ chair- 
men——See page 495. 


the advertiser to give the best 
possible service to the public be 
cause he realises that, as in other 
forms of advertising, public in 
terest will only be captured and 
maintained if he can compete 
attention with 
others in the same field 

It is also worth bearing in 
mind that advertising during 
recent years has, without question 
contributed materially to the rais 
ing of public standards of taste.” 


successfully for 


‘PICTORIAL’ CHANGE 
Hugh Cudlipp 
Back As Editor 


The following announcement 
was made yesterday (Wednesday) 
by Cecil H. King, chairman of the 
Daily Mirror and Sunday 
Picterial 

Philip Zec, editor of the Sun 
day Pictorial, has been appointed 
director in control of all promo 
tons and special publications in 
this group 

Hugh Cudlipp has resigned as 
managing editor of the Sunday 
Express and when free will be 
appointed editor of the Sunday 
Pictorial 

Two years ago Hugh Cudlipp 
resigned as editor of the Sunday 
Pictorial, to which post he was 
appointed at the age of 24 before 
the war. He is now 38 

No successor has yet been ap 
pointed as managing editor of the 
Sunday Express 


Industrial Films Safe 


The showing of industrial and 
public relations films in village or 
church halls or by film societies 
does not appear to be imperilied 
by the new Cinematograph Bill 

The Home Secretary is under- 
stood to have written to a num 
ber of MPs giving them this 
assurance. Showings in church 
halls will be free from censorship 
and no unreasonable safety 
requirements will be imposed 
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ADVERTISERS 


Direct Mail: Author Defends Figures In 
Spending Analysis 


A.A.’s Advertising 


SILVERMAN SAYS ALLOWANCE WAS 
MADE FOR SMALL ADVERTISERS 


OUDNEY SILVERMAN, author of the Advertising Association's 
| statitical report “Advertising Expenditure in 1948,” has replied 
to the observation, of A tdward Jones, chairman of the British 
Direct Mail Advertsing Association, in our issue of March 6, suggest- 
ing that the analysis does not 
show direct mails big increave 


‘ Standardising 
Research Terms 


The European Society for Opimon 
ity ind Market Research has 
in booklet form, a record 
xeedings for the past year 
nain, this is a record of 
r-Wapor Conference at 
iwe Wells last September, but 
suing hitherto un 

s included 
standardisation of 
terms used in research, 
privately to the Confer 
forth in detail, with an 
il index in Lnglish 
nd German These pro 
d in principle, are tabled 
formal ap 
Esomar Confer 


Denmark in 


Ss 


shed 


matter 


Is for 


sion 
the next 
be held in 


prior to 


klet was edited in London 
xv Cranch, vice-president 
who organised last 
erence, and printed by 


n Holland 


crety 


A.A. To Give Diploma 
Examination Awards 


th Advertising Association 
sain this year make awards 
idents gaining the highest 
the fina D>” division 
Advertising Association 
examinat The exam 

20-23 


ons 
fates are May 
second and third prizes to 
led w 
0 and 10 guineas respec 


consist of W 


‘ 
{ { { p 
ind uf ‘ ! < it the 


@ Continued on page 537 
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presentation 


anned to present 
annual 


as ceremony 
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Advertisers Tackle Iri-h Problems 
sis nent Ireland, and every 
1 made to secure 
curculat figures 
the meantime we 
members 


' « shed 
on 
would 
not 
increased rate 
communicated 
ounce! states the ctr 
adopting this proce 
ibers will nor only safe 
but they will 
Association n 
secure 


rly advise our 
to any 


have 


d th nselves, 
the 


efforts to 


under con 
exhibitions 
the 


matters now 
» are radio 
low 
um being 


sing 


to co-ord 


adver 
n facts and for 

vf r 
cular 


and its ancillary services 


stvle of advertis 


Sir Alevander Maxwell 


rece { in the Thur Club 


lor 


ni of the 
president 
S. manager of the British 


‘ dent ¢ 
Clu This; “7 
timber that was the New 
Club 


managing 
nin front of the 
York 


of London 


Marcu 27, 1952 


chairman of the British Travel Association, being 
4 Room of the Advertising Club of New York 
al of the London 
indrew J. Haire 
Haire Publishing Co 


buses for a goodwill trip 
past president of the 
Sir Alexander 
Federation of 

Association 
t the Advertising 
made of bombed 
ub by the Thirty 


of the Advertising 
Trave 
director 
mantel piece 


Advertising € 


Advertising Managers Say P.R. 
Rivalry Is Stimulating 


The need for understanding 
between advertising managership 
and public relations way stressed 
by F. W. Paul Corbould, presi- 
dent of the Incorovorated Adver- 
tising Managers’ Association, 
speaking on Friday at the Associ- 
ation’s dinner-dance at the Café 


Wimbush 
of Pub 
Institute 
fessional 
{ to their 

other | g the Incor 

Sales Managers Asso 

tation ted that night by 

ts treasurer L cx 
‘Because of 


most clos 


represen 


weness of 


rbould 


continued, 
surface a 


rivalry be- 


interests,” he 
there exists on the 
natural and healthy 
tween us, which ts a source of 
stimulation on both sides But 
there is a steadily increasing con 
fidence, respect and understanding 
between advertising management 
and public relations, as each gains 
a greater sympathy for the other's 
problems.” 

“We in public relations 
always regarded our 
brethren in advertising with 
reverence—if not, indeed, with 

"replied Mr Wimbush 

for their part, have al 

shown remarkable patience 

with those of us who have come 
fresh to the persuasive arts.” 

The dinner-dance, postponed 
from February 8 owing to the 
death of the King, maintained the 
standard set by its three prede 
and the attendance, 210, 
was a record 

The day coincided with the 
birthday of G. Gordon Hargrave, 
thrice president of the Associa 
ton, who was given a present 
comprising knitted nightcap and 
night and a Parker 51 
fountain pen and pencil 


our 


have 
elder 


cessors 


socks, 


. . 
Selling Spain 
ns ar being made for 
ty campaign for 
Office. Senor 
f general of the 
Spanish Department, is dis- 
cussing this year’s programme with 
agents W. S. Crawford Lid 


this 
the 
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BRIGHTON CONFERENCE 


Noted Chairmen Picked 


For Eight Sessions 


W ELL-KNOWN leaders of advertising and publishing 
have agreed to “chair” the sessions of the Advertising 
Association’s Conference, which is to be held at Brighton 


from May 8-11 


Four sessions have been arranged for Friday, 


three for Saturday and there will be a session on the morning 


of Sunday, May 11. 

Sir Miles Thomas, president of 
the Advertising Association, will 
preside at the opening session on 
the Friday morning The chief 
speaker will be Mr Oliver 
Lyttelton, M.P., Secretary of State 
for the Colonies, a member of the 
Cabinet, and immediate past 
president of the Advertising 
Association 

Sir Miles will also preside at 
the Sunday morning session 

Chairmen of the other sessions 
will be 
Friday (2.30 pm.) W. Ewart 
Rumble, chairman, Rumble 
Crowther & Nicholas Ltd; chair 
man, executive committee, Adver- 
tising Association 


Friday (5.30 pm) W. W. J 
Studd, director, Illustrated News 
papers Ltd., deputy chairman, 


Advertising Association 

Friday (8.30 p.m.) “Under 35's” 
session, Ff P. Bishop, M-P., 
general manager, Newsprint Sup- 
ply Co., Ltd.; vice-president, Ad 
vertising Association 

Saturday (10 a.m.) G. R. Pope 
assistant manager The Times: 
honorary secretary Advertising 
Association 

Saturday (2.30 p.m.) Hubert A 
Oughton, chairman, W_ S. Craw- 
ford Ltd; president, Institute of 
Incorporated Practitioners in Ad 
vertising; chairman, finance com 
mittee, Advertising Association 


HARD SELLING— 
COMMON SENSE 


W. McMillan, of the Manchester 
Guardian and Evening News Ltd., 
is one of the big provincial adver- 
tising men looking forward to the 
Brighton Conference 

He said this 
week: “With 
the return of 
the buyers’ 
market in 
this country 
ind overseas 
there can be 
no doult that 
we shall be 


is only when 


hard selling 
that advertis- 
ing makes 
sense. I fully 
expect that 
the Brighton Conference will be a 
much more intimate affair than the 
International Conference last year, 
and this certainly will suit me. 
Let's hope that we will have plenty 
of common sense.” 


W. McMillan 


PR. Institute 
Will Meet At 
St. Leonards 


Third annual conference of the 
Institute of Public Relations will be 
held at the Adelphi: Hotel St 
Leonards May 9%-I!—the same 
week-end as the Advertising Asso- 
ciation’s Conference at Brighton 

The six sessions, which begin on 
the Saturday morning and finish on 

afternoon, cover a wide 
Subjects and speakers are as 


“Public Relatons for Demo 
cracy,”’ General Sir Ronald Adam 
chairman and director-general. The 
British Council; “Public Relutions 
and its Place in Management,” Peter 
Runge, director, Tate and Lyle Ltd 
“The Value of Films in Human 
Relations K. Lockhart Smith, 
Film Producers’ Guild; 
“What I think of P.R.O.s—and 
" Charles F. Curran, features 
editor, Evening Standard; “Public 
Relations and the Spoken Word.” 
Archibald Crawford, QO.C “A 
Public Relations Brains Trust,” T 
Fife Clark, A. A. McLoughlin, Lex 
Hornsby, F. L. Stevens, and Norman 

owers 

On Saturday afternoon, members 
will be the guests of the Hastings 
Corporation on a motor coach trip 
to Burwash, Pevensey Castle, and 
Wannock. 


Industrial Editors 
To Confer 


A national conference of the 
British Association of Industrial 
Editors is to be held at the Berners 
Hotel, London, May 22-24 

Talks will include “Mecting 
rising production costs,” G. Cran 
ston Bogle, production manager, 
Associated Iliffe Press; an address 
by H. F. Lock. head of the voca 
tional guidance department, Institute 
of Industrial Psychology: and “In- 
dustrial photography,” Walter Nurn- 
berg. 


+ 


This is the new challenge cup pre 

sented by Viscount Kemsley for the 

best aggregate score at both the 

spring and autumn Aldwych Club 
golf meeting 


PRESS NEWS 


ADVERTISER'S WEEKLY 
. ‘ ~ 
FUEL ADs. 
_awor . 
SWITCH 

All advertising by gas and 
electricity boards us under review 
and purely prestige advertising is 
likely to end . 

The Minister of Fuc! and Power 
(Mr Geollrey Livyd) told a 
questioner in Parliament on Mon 
day that as a result of current 
consultations he hoped that “new 
pr.nciples would shortly be 
adopted and that purely promo 
tional advertising would be dis- 
continued 

A spokesman of the 
of Fuel 


verlising 


Ministry 
and Power said that ad 
most likely to be cut 
" 2 1 ’ ” 
was that which mercly “plugged 
a product and did not give hard 
information The latter was not 
likely to be affected 


& PROSPECTS 


Astor Trusts Held Void . 


After further argumem in the 
Chancery Division on Tuesday in 
the proceedings in which Viscount 
decide 
of a settlement 

and his second 


court tl 


made in 1945 by hin 
son, David Astor, we valid of 
were void for uncertainty Mr 
Justice Roxburgh said that in his 
view the trusts were void He 
would give his reason in a reserved 
judgment. 

Under the settlement, a trust fund 
of 49.997 £1 ordinary shares in 
The Observer Lid., was created and 
vested in trustees and the dividends 
were to be applied to certain 
objects during a specif 

The obrects included the improve 
ment of international understanding 
the preservation of th 
ntegrity of newspapers 
the maintenance of the highest 
standards of journalism, the protec 
tion of provincial newspapers from 
combines and the restoration of 
independence to editors and news 
paper writers 

* * * 

The potentialities of newsprint 
supply in New Zealand, with its 
huge forests, were ferred to by 
Fred Doidge, New 
High Commissioner, in a 
talk on “God's Own Country” to 
the Aldwych Club An American 
company had already been formed 
for this purpose, he said 

* * 7 

Both the Sunday Chronicle and 
Empire News were published and 
distributed normally at Kemsiey 


‘Weekly’ To Publish Winning Essays 
As Conference Souvenir Booklet 


ADVERTISER'S WEEKLY is to 
publish, in booklet form, as a 
contribution to the Brighton 
Advertising Conference, the 
prize essays in the Advertising 
Association Essay Competition. 

This decision has been taken, with 
the avvroval of the Advertising 
Association, in recognition of 
the value of the Competition, 
and its associated travelling 

as) a means of 
encouraging the younger ele- 
ment in advertising to express 


its viewpoint and enlarge its 
experience. 

Contents of the booklet will in- 
clude all nine winning essays, 
portraits of the winning 
entrants and judges, and other 
material concerning the Con- 
ference. It will constitute an 
attractive souvenir of what is 
certain to be a memorable 
event in advertising history. 

Copies will be oresented to all 
Conference delegates and to 
competition entrants. 


House, Manchester, last week-end 
The plan to transfer printing of the 
Sunday Chronicle to Manchester 
and the Sunday Graphic to London 


can thus be regarded as having been 


fully unplemented 


* * * 
Religious Weeklies 


members of the 
England to read a 


An appeal for 
Church of 


Church newspape regularly, was 
made by the rector of St. Margaret's 
Westminster in a stminster 
Abbey servic Ihe Church of 
England Newspaper, and the 
Church Times both idmirable 
valu o flourishing, he said, but 
neath had h creulahion nor 
nfluence it deserved 

“One reason why Roman 
Catholics in this country are @ ong 
out of all proportion to th num 
bers is that ich family is capected 
© take a Roman Catho rehgious 
newspaper weekly. This 1 shrewd 
policy and it is time that the Church 


of England took the hint,” he 
rdded. 
* * * 
. 
Newsprint Talks 


An informal committee represent 


ing newsprint users from Great 
Britain, Holland, Haly and France 
met in London on Friday Topics 
und t discussion wer m wesprint 
stocks, supplies and prices in the 


countries represented und =the 
development of alternative raw 
materials 

No statement was issued, but it is 
undersiood that a full and frank 
exchange of views took place and 


that the importance of maintaining 
thes contacts was unanimously 
agreed 
* * * 
L. D. Wilgress, High Commis 


sioner for Canada, said in London 
last week that they hoped Britain 
would soon be able to buy a larger 
proportion of Canada’s pulp and 
Paper products wsprint output 
is planned to rise from 4,250,000 
tons now to 7,000,000 tons in 1960 
* * * 

Victor Royle is to succeed Fred 
Ange! as circulation manager of 
The Times. Mr. Royle will take 
over his new duties on May 1. He 
joined the staff of The Times in 1913 
and been assistant circulation man- 
ager for 25 years. He has had exten- 
sive experience of foreign distribu- 
ion 
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ADVERTISER'S WEEALY 406 VMiaecn 


Australia Will Offer ‘Colossal Markets For 
U.K. Exporters’ 


GOLDBERG AGENCY SEES HOPE FOR 
CLOSER TRADING FRIENDSHIP 


Despite Australia’s import cuts “colowal markets lie ahead” for 
the | .K. exporter who maintains his full contacts with the Dominion, 
according to a memorandum from Goldberg Advertising (Australia) 
Pty. Ltd. sent to busines men 
here 


 egehles a On-the-Spot World 
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rseas depa 
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! ally 
f the whol 
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Government Co. Lid at 
ondon 

That the Government should — , ao 
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therefore 


m 1947 


Karachi, Amsterdam 


schampsnecuf 


’ d ia t ganisation 
uncheo , , . 

1 “ Cl . i illowed to dic 

nc “ , “Tr ; 

1 my view h ‘ 
Colin Gilder { , +b ; F 
I i f dif n this country did a good job of 

Reader + higest " 


, , " work, | the truth was that « was 
‘ : d : 4 ‘ pported by industry who did 
DISPLAY SCHEME . f v ‘ — “hed. yp ky aos pny ~ 


“ . . ' resp slic = act vitie ! as never contem- 
FOR ‘EAGLE’ role. plated that it should t “sy ¥ 


should 


MERCHANDISE pective of whether i 


of whethe wa 
I meet manufacture and ; 
demand for display ma ¢ wae “ 
Fagle merchandise licensed an Reprint Used As 
1 Enterprise (of h “ 7 
<> at om wn Promotion Piece 
wile) agreemen has we! 
ween Hult 
Display 
Ne A PENS Ve 


A print of ADVERTISER'S 

Weekty's report of the talk 

Marketing Research to 
y + British Direct Mail Advertising 
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W olverham pton 


Why Outdoor Contractors 
Have To Be ‘Pooh-Bah’ 


The way in which regulations have 
made the life of the outdoor adver- 
using contractor more complicated 
was described by W Leaper, 
general secretary Solus Outdoor 
Advertising Association in an 
address to the Wolverhampton Pub 
henty Club 

In the old days, he said con 

actor could find a site 
aS was necessary, and then 
either to an advertiser or an 
tising agen 

To-day the advert 
tor had to be an 


adver 


sement contrace 

suthority on local 

govert accustomed to dealing 

with raung and assessment problems 

and the intricacies of the machinery 

set up by the Town and Country 

Planning Act, 1947. He mig 

required to lodge appeals 

Minist to ) prepare “observ 

and cou 

quite ofter 

hearing 

advocat 

illowed to do business, or 

defending himself from 

that h has infringed 

“amenity 
The contr 


nent 


some 


actor had to be a 
marketing expert, a tip-top sales 
man, an accountant of high order 
He must know all there is to know 
about the control of supplics; what 
inder building 


relations government 
officials and their organisations, and 


of course, must be an astute lawyer 


Newcastle 


Lorne Robson Is 
New President 


At innual!l gencral meeting of 
the city Club of Newcastle 
upon Tyne, the resignation, owing 
to ‘su ot bus ncss of the 
precde mt. the Hon. Denis G 
was accepted with sincere 
John Newcomb vo 
of the meeting when 
vote of thanks to Mr. Ber 
work h had don for 
during his _thres years 
man, Lorne ¢ 
unanimously 


The Lord Mayor 
Berry and John 


the Hon. Denis 


Newcomb were 
chairman ; 


Miss 
A. Cormic 


Edith 
sistant 


Membership Now 120 


A membership of 120 
balance of £89 were 
annual mecting of 
city Club 

G. Harriott is the 
Other officials clected were: presi- 
dent, A. J. Hibbert: vice-presidents, 

Holmes. G. French, T. Wilcock 

W. Hallowell 

and press secre- 
Hallowell: hon. secre- 
Brown; hon. treasurer 
magazine editor, G 


and a 
reported at the 
the Hull Publi- 


new chairman 


Glasgow 
7° . 
Wins Cup For 
. . 
Helping Juniors 
George H MacVi sccount 
cutive with Mitchell's Advertis 
Service Lid., has been 
ampbell Humphreys 
Trophy by the Publicity 
Glasgow or his work in 
e Club's 


connec 


umor section 


pre ev? ous! y 
advertising 
in the Glasgc rea 


written 


umor Entries 


mos to 
of the junior section 


Birmingham 


Exhibition Costs 


Exhibitors should form an 
cation to negotiate § direct 
exhibition promoters to 
inclusic m im agreements of 

tions that only official stand fitters 
contractors, and so forth, should 
be used 

G. Kendall, publicity manager 
Temple Press, told the Birmingham 
Publicity Association that these 
conditions, coupled with the ever 
increasing Costs ot exhibitions 
tended to make the inclusion of 
exhibitions in advertising budgets a 
very costly affair 


1880 


resist 


Members of the East 


Daily Times 


Greetings On 
The Wire 


A talk on newspaper production 
was given to members of Ipswich 
branch of the East Anglian Publi- 
city Club jointly by W. Henry Smith 
advertisement manager of the East 
Anglian Daily Times. and Keith 
Irvine of the editorial department 
A visit was then paid to the East 
Anglian Daily Times, by courtesy of 
B. R. Wilson (managing director) 
While they were in the creed room 
the Club received a 200-word mes- 
sage of greetings, telegraphed from 
the London office of the Press Asso- 
ciation. Return thanks were trans 
’ tted 


Anglian Publicity 
after a talk on newspaper production 


Flower Petal 
Crinoline 


Miniature display 
advertisers merited the 
glances and keen at 
here receiving at the 
the Publicity Club of utingham 
4 wide range of entries made the 
judees’ choice dificu and their 
final verdict was the Dresden lady 
b flower 


units from local 
admiring 
ention they are 

annual ball of 


eautifully crinolined in 
petals by Thomas R 

sohdenl of honour was J & 

Mecking. past president of the 
ooa neham Chamber of Commerce 
who proposed the toas » the club 
Dennis Astill was M4 and 120 
and guests attended 


Li er pool 
Classic Hooks 


People do not act on their 
initiative so direct mail letters 
should always have a hook, Miss 
K. Murphy told Liverpool and 

Publicity Club 

old classic hooks “Free 

Our Supply Is Limited 
Phone To-day Only 

To Act™ et were as 
as cver 


»binsons 


me mie rs 


own 


good to-day 


Club visiting the “East Anglian 


| London 


. . 
Film Night 

The Publicity Club of London 
held a film night on Monday at the 
Gaumont-British P Theatre, 
Wardour Strect The programme, 
arranged by E. L. Childs, assistant 
advertising manager, She!! Chemicals 
Lid., comprised a selection of pub- 
lic relations, sales promotion and 
educational films by the Shell Film 
Unit and Visual Aid Unit. There 
was an introductory address and 
commentary by A. Wolcough, pub- 
city manager, Shel! Petroleum Co 
Ltd 


ivate 


ADVERTISER'S WEFKLY 


In Brief... 


Leeds beat Sheffield in the 
national public speaking contest on 
Monday Hull have published 
a pictorial souvenir and report of 
their silver jubilee conference 

hester arc planning an outing 
to Holeombe Hunt point-to-point 
races on April 19. 
W. W. B. Topping, 0.C., M.P 
G w that industrialists 
Northern Ireland had modelled their 
Industries Council on the Scottish 
Council for Developmem and In 
Next year's meetings 
Berks and Bucks club wil! 
i at 6.30 p.m. on alternate 
ays Nancy Anderson 
Organiser for the Business and Pro 
fessional Women's Clubs gave 
Newcastle some of her impressions 
of club life 


: 
Aberdeen Finds 
. . 
Publicity Pays 
A recent survey conducted by 
The Scottish Tourist Board has re 
vealed that Aberdeen is now the 
most popular holiday resort in 
Scotland 
Aberdeen Corporation's publicity 
department under its publicity 
officer Lt.-Col. H. Webber, has con 
ducted intensive advertising cam 
paigns over the past four years 
throughout Britain Prospects for 
the coming season are unusually 
good following an increased adver 
trsing drive 


Public Kelations 
Essay Contest 


The Institute of Public 
is to award a prize of 25 guineas, 
which has been given by London 
Press Exchange for the best 
onginal essay submitted by a mem- 
ber of the Institute on cither of the 
following subjects ‘The place of 
public relations in management and 
administration,” or “An objective 
analysis of public relations, propa- 
ganda and education 

Entries, which must not exceed 
6.000 words, must reach the hon 
secretary of the Institute not later 
than June 30 


Waste Paper Is To 
Cost Less 


As from April 1, the price of 
waste paper is to be considerably 
reduced, states the Waste Trade 
Federation New rices will be 
about 20 per cent below the present 
ruling prices, and in some instances 
lower still 

The waste paper merchants have 
agreed to these cuts hoping they will 
bring about a reduction in the cou 
of new papers and board 
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Nephew Succeeds 
Tommy Dixon 


Ne late Thomas 

Managing dir or of 
Ind Ad tv rtiser 
phew tan Marshall 


‘ 
Aldridge, ha 


d 


ce H 
(See Mainly ‘Devesent, page 50.) 
_ * * 
To meet the needs caused by the 
expansion of the Win Thoma 
Simmonds, 4 


et 
Mu hagement 


} 

was dir : f 
the ‘ { Trad 
closely h Hugh 
with Siu 


ws of the 
raser 
Ivor 


ther working direct: 


Winter Thomas agency 


' 
Garioch, W. P. Keeffe and 


Vebber 
* * . 
The Hon. Rodney Berry, «4 d 
f Fart & Stock-Breed 
' . Dye ' 
ds of Assex - 
itd. and 


John Hunter has been 


John Marsh, partn 
Lester & Assex 
consultants, has b 
of the Ins 

Section 


mr 

lance 
*. 
members of 


A s9ck 


New 
Promotion 
Joha G. P. Riley, Thy 
Talbot Davenport, 

Leonard KR. Hall, ld 
Co. A. Keowlden, Ho: 
“oD y 
Pty John A. Major. 
oxham & Partners. Harry 


Samuc!l & Co (Lendon) 


7 - * At 
nanager of 


George Simpson has retired becaus 


T. B. Glyane-Williams, 
manager, deal wholesale div 
Remingtor Ltd, will 
ing for th t th 
month marketis 
for 1942 43 

* * * 

R. H. Brame has jooned | 
George Lid AS press productior 
manager. Previously. for six vears j 


he was with S. H. Benson Lid. ~* 


from 


W alte 


has been 43 years 
from the 
Ma Nag 


cit 
(Thur slay) 


g. he w 
Geottrey G 


and 

* 
who 
SO) ¥ 


sgues 


al 
Nh retirement 
rman of 
ews of the W 
70th birthday 
Pensley Carr, who 
Aldridge as chairman 
success of 
d with the great suc« 
f the World which 
d the highest newspaper 
nim the world 
oimed the company 
t years later became 
nager and chairman 
y Circulation Managers 
He was the first 
ted to the latter 
of the two News of 
irculation managers 
ssively held the 
for 44 
board in 1924 
ging director im 1935 
nan in 1947 
* * * 
Fwart Berry (advertisement 
. Kemsley Newspapers Ltd.) 
ne Hi mks 
Waker Thompson Cx 
bers of the 
Advertising Association, have 
nvitation of W. Ewart 
to jon the cutive 
the Association 


* * * 


wid, ont 


vic 


said 


man 


position 


position 
hem 


d to the 


years 


(governing 


Se. nem counc 


ippointed 
orman G. “Widger, 
inager, G. & J. Weir 
Mr. Hunter was former 
publicity department of t 
Amencan Oil Co, Lid 
* 7 * 
March 31 Horace Wyatt 
from the of advertise 
manager Road Way 
irs ago he for 
notorng 7 In 1905 
Appow sistant editor 
r Traction (subsequently Mor 
and editor m 1908 
the first world war he hx 
ting editor of that journal 


SOMTIC 


orn 


of publications 

known as the Asso 
Operators, his work 
editing and manage 

Road Way ws health 

ring internment in Jersey 
war On his return hb 
charge of the journal 
becoming advertise 

nager 
7 * * 

r Il years as advertisement 


Grocer s Cracette 


d at a time of 


dep! 


ea 


th _Appo nt 


waft 


‘ and who became 
tisement manager on his 
service with the R.A. 


return 


New 


Geoflrey G rung 


assistant advertisement 
Graham P. Butler. 
* * 
Bertram -—~ h 
Advertising V 


hest 


manager 1s 


Tet f 
throughout 
towns Wall 
uated at 


rector 
Lid., was 
yesterday 
comprising 
directors 
sentatives 
of the 
contri- 

a tek 

for 
names of 
sentation 


cover 


OBITUARY 
A. E. Farncombe 


chairman and dir 
vf marketing of the Robert 
Ltd nee 1947 

llapsed and 

inesday last 


“ctor mn 


mhe was 4 

nto Board 

de promo 

1949 he was 

y mm develop 

uida's trade 

as director 

Fr ‘ Ltd. in 
charge rket and the 
organised 

overnment 

18 allied 


forma 


also 
c ompany 
Memorial Service To 
Reeves Shaw 


large num! 


Fleet 


magazines 
ine and The 


Maga 


cm were 
ging direc 
chair- 
Sor Frank 
Newnes 
Fvening 
Drop- 
Shepherd 
director 
Dorothy 
ed Press. 


“ul Miss 


stead, Amalgnmat 


H. Seal 
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lan Marshall 


Pope Again Code 


Chairman 


G. R. Po ssistant manager 
The Times as been unanimously 
re-elected chairman of the Code of 
Standards Committee 

Mr. Pope was the first 
of this committee when 
of Standards was initially drafted 
and accepted by the Newspaper 
Proprietors’ Association, Newspaper 
Society Periodical Proprietors’ 
Association Proprietary Associ 
tion of Great Bruain Advertising 
Association Incorporated Society 
of British Advertisers, and Institute 
of Incorporated Practitioners in 
Advertising 


Pressmen And P.R.O.s 
Talk It Over 


Relations between journalists and 

R.O.s were the subject of dis- 

cussions between members of the 
Institute of Journalists and 
Institute of Public Relations 

Monday Representing 
Arthur Hunt, 
. Loveless, Stewart 
Willis, R. M. 


chairman 
the Code 


seming the 
Roger 

A. A. MeLo 
Cooke, and S. Lylte-Smythe. 


Airport Service Of 
pe ‘ 
information 
Globe Illustrations (London) Lid 
publishers and advertising contrac 
publishing under the 
of the Ministry of Civil 
nm, announcements of leading 
millinery and dress houses 
guide to overseas visitors 
tained in leather they 
be on display in the passenger 
lounges at Heath Row Northolt 
Birmingham, Cardiff, Bristol and 
Southampton Airports 
London space-selling ts in 


hands of E Gordon 


Ads. In Glasgow 
Transport Shelters 


Religious texts, and political, 
ind betting advertisements 
football pools) will be 

an advertising scheme 
tram and bus shelters, 
pproved by Glasgow Corporation 
by a four vote mapority 
Advertisements will he 


m armoured 


covers 


the 


citys 


displa ved 
glass-framed panels 
four in cach sheker. Estimated net 
evenue is £500 in the first year, 
rising to £1,500 in the fifth year 


Hampshire County planning 

imends to begin his review 

outdoor advertisements 

surveying the main London to 

Bournemouth road passing through 
Hampshire. 
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How Printers Should Meet The 


SOO 


Marcu 27 


Threat 


19S2 


And Opportunity—Of Office Machines 


EFFECT OF ELECTRIC TYPEWRITERS 
ON SHORT RUN MAGAZINE WORK 


Are office printing machines a threat to printers or an 


TT 


Both according to John W. Forsaith (managing 
. J. BR. Forsaith & Son Lid., London). 


He told the 


Neon! 9 eung Master Printers’ Conference at Blackpool that 
there had been a phenomenal increase in the use of small 


offset machines during the past 
six years, and it was clear that 
they had come to stay. 


Their popularity among non 
printer users was due mainly to 
the recent inability of the printer 

usually not his fault--to give 
his customers satisfactory service 
at reasonable prices. But there 
was still a chance to regain much 
that had been lost if the general 
jobbing printer would instal! 
these machine, and show the 
customer that, in the hands of 
the printer, they could give even 
better service and results 

During the past two or three 
years, master printers had begun 
to recognise the possibilities of 
these machines for their own 
factories particularly if they were 
in the charge of expenenced 
craftsmen. The small offset litho 
machine certainly reduced 
in Many instances 

Mr. Forsaith also referred to 

electric typewriters, which he 
said would probably have a 
profound effect on short run 
magazine work They could 
produce a character that had 
the appearance of ordinary 
printing type, and if was pos 
sible for a typist to 
columns of text matter 
could then be cut, pasted up 
into pages, and photographed 
for printing down on offset 
lithe plates. The saving in cost 
over normal letterpress methods 
was obvious 


costs 


type 
which 


Many smal! publications 
ably parish magazines 
economic 


not 
were un 
propositions for print 
ing by letterpress, and many had 
ceased publication for that reason 
The typewriter-offset process held 
out new hope for them 

J}. Gordon Medcalf (managing 
director, Hunt, Barnard & Co 
Ltd, Aylesbury), said that never 
before had the printing press to 
face such competition from so 
many alternative means of dis 
seminating news and knowledge 
from the camera, films, television 
radio, gramophone and tele 
printer 

But it was the office printing 
machine that would present the 
greatest challenge to the smaller 
printer in particular in the im 
mediate future--a trend which 
neither the British Federation of 
Master Printers nor the unions 
would have any power to stem 
unless, together, they approached 
the whole question with open 


minds and a willingness to recog 
mise facts as they are 

1 cannot really believe.” he 
continued, “that our trade union 
leaders will refuse to co-operate 
with us to prune out the dead 
wood that is hampering our 
efficient productive growth to 
combat these alternative methods 
which are surrounding us.” 

British printers also could not 
gnore the fact that printers in 
other countries were coming into 
thes market in this country and 
undercutting them. It took no 
longer to send proofs from Ho! 
land or Germany to London than 
from Scotland or Manchester 

On the subject of labour rela 
uons, John Hubbard (W. W 
Sprague & Co., Ltd., London), 
chairman, joint labour committee, 
British Federation of Master 
Printers and the Newspaper 
Society, maintained that if a joint 
unemployment fund was to be 
established, it must not be by 
increasing the cost of print 


Legal Guidance 


For Readers 


New ‘Advertiser's 
Weekly’ Service 


ee eo 
able to obtain guidance 
ad, ertising tien quien af e ton 


nature. 
Readers are invited to 


4n original form of co-operative advertising, arranged by Whitbread’s for 


Mackeson’s Stout with a 


colour transparency 


Advertising’s 


Leeds radio television dealer 
illuminated from behind to resemble a TV. set 


The screen is a 


Four Tasks 


In The Battle Of The £ 


The role to be 
played ~ advertising in the 
“battle of the £” and the 
securing of Britain's ecouomic 
future was described by Major- 
General Sir Edward Spears, 
chairman of the council of the 
Institute of Directors, at an 
official luncheon of the Adver- 
tising Association last week. 

He said the battle of the — 
was largely psychological 
Butler's job was to persuade he 
world that the pound would not 
fall any further The future of 
British industry depended on 
whether the Chancellor's diag 
nosis Was correct 

The reduction in food subsidies 
might lead to difficulties with 
labour An immense effort at 
enlightenment must be made 

The battle would centre round 
the balance of payments This 
would depend on four factors, in 
all of which advertising could 
play an important part. These 
factors were industry's relations 
with its workers, the customers it 
could attract, the investors it 
could induce and the support it 
could obtain from public opinion, 
and from Parliamentary opinion 
in particular 

It was vitally important that 
each industry should explain its 
problems to its own people. Sir 
Edward described the public rela- 
tions required as “internal adver- 
tising.” 

Industry was short of capital 
The lifeblood of industry was 
savings, both by the consumer and 
by industry itself. If the Budget 
was to be successful people must 
be taught to save. The advertising 
profession could help in this. 

Proposing thanks to the 
speaker, W. Ewart Rumble, chair-~ 
man of the executive committee 


of the Advertising Association, 
described Sir Edward's address as 
‘a very appropriate curtain 
raiser” to the Brighton Confer 
ence. He hoped that Sir Edward 
might find it possible to join them 
there 

“In the Advertising Associa- 
tion are represented all of the 
many branches of advertising 
which go to make up the adver- 
tising industry,” said Mr. Rumble 
“Advertising has come in for a 
measure of criticism recently 
some of it fair and some not quite 
so fair, Some of it was perhaps 
spiteful Sir Edward has en 
couraged us to carry on as we 
have been doing in the Associa- 
tion, determined to guard and 
protect an industry which we feel 
has its right and Proper place in 
our economic life.” 


B.F.M.P. Congress Theme 


Financial Problems 
In Printing 


Problems of finance as they affect 
the printing industry will be the 
theme of the business session of the 
1952 annual Congress of the ane 
Federation of Master 
Hastings, on Monday 
— will be held from May 24 


Two addresses will be given 
under the title “Finance Problems 
the Printing Industry one by 
Manning Dacey, economic 
adviser to Lloyds Bank Lid, who 
will survey the national financial 
position, and the other by J 
Gordon Medcalf. managing direc- 
tor, Hunt Barnard & Co., Ltd., and 
chairman of the Federation Costing 
Committee 
The fifty-second annual general 
meeting will on Tuesday 
morning, May 27 
A “Putting It In Prim” exhibition 
will be held at the public library 
throughout the Congress 
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Tell Them Now! 


AVING produced Advertising Expenditure in 1948, the 
|S Eee Association should not rest on its laurels. 
Analysis of advertising expenditure, especially in the 
unstable conditions of to-day, loses much of its value unless it 
is a continuing process. To sponsor such research, and to publish 
the results at regular intervals, should be accepted as a part 
perhaps the most important part-—of the Association's work 
High as the cost may be, the commitment should be made, in the 
assurance that the business will always find the money for anything 
it genuinely needs. It does need more and more facts about itself 
In his preface to Advertising Expenditure, Sir Miles Thomas 
expressed, on behalf of the Association, the aspiration that subse- 
quent surveys would be extended in scope to cover expenditure on 
advertising various types of product. What advertisers and agents 
need is a basis for establishing an average relationship, in each 
main product group, between advertising and sales. Only if 
up-to-date data, for large and small firms, is available, can 
advertising become less empirical and therefore give better value 
for money spent 
If this is to be done, as it should, a statement of the Association's 
intention to publish a further report, in 1953 or at the latest in 
1954, should be made without delay 
Experience has shown that most advertisers are anxious to 
co-operate, but that many have not hitherto kept their records in 
such a way that they can readily extract the desired information 
Only if they know now what data they will be asked for, and 
approximately when, can they be expected to revise, in time for 
the next survey, their methods of accountancy. 


Challenge To Youth 


r YHOUGH no figures are yet available, it is already certain that 
the entries for the Advertising Association Essay Competition 


will be numerous. Provincial publicity clubs have given enthusi- 
astic support, and it is expected that the provinces will be strongly 
represented. Several leading agencies have let it be known that 
they will add a bonus should any members of their staffs be 
awarded travelling bursaries 

Advertiser's Weekly recognises the importance of this compe- 
tition by its decision, announced elsewhere in this issue, to reprint 
the nine winning essays in booklet form, as a contribution to the 
Brighton Conference. It is a challenge to youth in advertising. 
Closing date is April 5, so there ts still time to enter 


e Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include present address in full as well as new address. 
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To-morrow’s Topics 


Voluntary rationing 
for periodicals? 


OY R paper trade correspon- 
dent says there 1s only con- 
fusing news at the Ministry of 
Materials about paper supplies 
for periodicals 

Ten days ago it was clear that 
representations made by conflict- 
ing interests were making it diffi- 
cult for officials to recommend a 
clear-cut scheme to the Minister 

Various rationing schemes wefe 
reported to be under considera- 
tion-—with an allocation of 80 per 
cent of previous consumption over 
a stipulated period favoured 

Now it is suggested that a 
“voluntary limitation” scheme 
might best meet the situation. 


~— oe 


Efforts are to be mads by 
Shetland industrialists and local 
Government officials to secure 
legal protection for the names 

Shetland” and “Fair Isle” in the 
textile industry Some English 
advertisers are alleged 10 have ad- 
vertised as Shetland products hav- 
ing no connection with the island. 
Special legislation will be sought, 
if necessary 


Listenership survey 


out soon 


| Hageman TED next 
new Radio 
listenership survey 

Rumour has it that the figures 
will show that fewer people in 
this country are listening to the 
Continental commercial station. 
But Luxembourg would not con- 
firm this 

Also due in the near future is a 
White Paper setting forth the 
Government's views on sponsored 
radio and television 

A powerful group of Conserva- 
tives in the Commons is pressing 
for an experiment alongside 
B.B.C. programmes, but influen- 
tial opponents of the scheme, led 
by Lord Halifax, chairman of the 
B.B.C. Central Advisory Council, 
are bringing strong influence to 
bear 

In a letter to The Times, Lord 
Halifax said: “It would be a great 
misfortune if, through fear of so- 
called monopoly, we were to dis- 
card a system that has stood the 
test for years, for some new 
device under which sense of 


week is a 
Luxembourg 


responsibility must surely be im- 
paired, and competition in adver- 
tising skill would replace the 
single desire to give the best ser- 
vice to the public.” 

He recalled that the Beveridge 
Committee “after a long and ex- 
haustive inquiry” rejected com- 
mercial broadcasting. 


me SS 


An advisory committee, on 
which organised advertising will 
be represented, is to be set up to 
examine plans for an intensive 
course in advertising to be run at 
Leicester College of Art and 
Technology. This development 
follows a meeting of representa- 
tives Of the Advertising Associa- 
tion, 11.P.A. and 1S.B.A. at the 
College when the project was 
fully explored and recommenda- 
tions made for changes in pros- 
pectus and syllabus. The course 
was to have begun in January. 
No new starting date has yet been 
announced. 


wee ee 


Textiles: agents 


face difficulties 


ANCHESTER advertising 

agencies—-several of which 
have textile firms as principal 
clients—are perturbed at the pos- 
sible consequences of the recent 
embargo placed on British im- 
ports by the Australian Govern- 
ment, 

One large textile firm's immedi- 
ate re-achion to the situation was 
the slashing by 50 per cent of its 
publicity appropriation for the 
current year and, possibly as a 
precautionary measure against any 
extension of this practice by other 
clients, a number of agencies in 
the city are known to have em- 
barked on economy campaigns. 

This, of course, is a temporary 
phase. One textile firm is con- 
sidering a switch-over to arma- 
ments. Others will soon settle 
down to the task of breaking into 
alternative markets—and that will 
mean renewed business for agents 
with overseas marketing services 

And the pessimism over 
developments in Australia is ovre- 
mature. The real extent of the 
import limitations is not yet clear. 
As on-the-spot Goldberg adver- 
Using agency states (sce page 
496), colossal markets lie ahead 
for the U.K. exporter who main- 
tains contact with Australia. 


pTioN FOR SCOTTISH Sales 


SUBSCRIBED TO BY 95% OF 
ALL CHEMISTS IN SCOTLAND 


Advertisement Manager SCOTT MURRAY 
THE SCOTTISH CHEMIST 240 ALSERT DRIVE 
POLLOKSHWIELOS GLASGOw $!I 
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ADVERTISER'S WEEKLY 


Wraen THE OBJECTIVE is to introduce 
outstandingly good merchandise to a lively, responsive 
readership with discrimination and purchasing 

power — one of the first journals 

that springs to the minds-of experienced 
advertisers is The SKETCH. 

The Summer Fashion & Beauty 

Number — June 4— stands out as 

an Opportunity for seasonal 

selling in an issue in which 
advertising and editorial columns (" & 


are complementary. 


GEOFFREY PHILLIPS 

Advertisement Manager, 

Ingram House, 195 Strand, London, WC. 
Temple Bar $444 


MANCHESTER 
$s Market Street; Blackfriars 4109. 


Everyone whds\anyone is seen in 


“SKETCH 
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FOCUS ON MARKETING—3 


Regional selling is 


trial by experience 


By G. BERNARD THOMPSON, F.S.MLA., of the Apollinaris Company Ld. 


N determining the relative 
merits ot regional or 
national selling, it ws first 

necessary to consider the prim 

ary which influenced 
sales during the previous year 


or budget period 
In this connection, sales analy 


5 ss and market research play an 


mportant part. Market research 
: show the potential 
demand for a product whilst an 
of sales indicates the ex 
which the demand has 
n the past 
fundamental 
sales and 
s to study care 
made in the pre 
analysis of sales 
made several 
that a comprehensive 
picture can be obtained which 
should include 
Sales by Products. 
vale of each product 
soertained together with com 
parative figures for the previous 
ears trading, showing plus and 
minus in money value and per 
h product 
Calendar Months. 
essential in regard 
rouducts of a nature 
a similar should be 
ufa as for sales by products 
Geographical Analysis of Sales. 
ring the question of 
national selling, it mm 
paramount 
tain the 


factors 


erves to 


analyses 
tent to 
veen established 

It is 
npurtance to 
he fis 


fully 


therefore of 
forecast 
st essential 
the sales 
vious year An 
should be 


ingles so 


trom 


The total 
should be 


Mage of cac 
Sales by 


host 


sis 
scusonal 
imalyses 


oon sick 
onal of 
importance to 
sale of all products 
counties « by areas, with 
rresponding figures for the pre 
t with details 
ved direct or 


sales staff 


vious yea ogether 


orders rece from 
rut sick 
Another point to take 
sideration is 
been 
dist 
chain stores 
f wt iw 


into con 
there 
avenues of 
wholesale, retar 
and 
been a 


whethe 
changes in the 


Hution Le 


have 


multiples ete 


found there has 


marked switch from one group to 
another, the cause should be 
ascertained 

A close study of the foregoing 
summaries will furnish valuable 
data which should be the basis of 
the sales forecast The geo 
graphical analysis of sales by 
counties and areas is the keynote, 
as it furnishes data relating to the 
volume of business placed by each 
customer and is the basis on 
which sales forecasts, both 
regional and national, can be 
estimated 


a 


It is an established practice to 
try out new products regionally 
before embarking on a national 
scheme, of alternatively where 
there has been a marked falling 
off of sales of old products in an 
area 

In the marketing of a new pro 
duct, let us take the “case” 
method. An area is selected for 
the test campaign and a list of 
all towns in the area compiled 
It is preferable that the area 
selected should coincide with the 
coverage of the local press. A list 
should then be made of all the 
potential outlets and each sales 
man should be furnished with a 
list of all customers together with 
potential customers, If the manu 
“acturer is not in possession of 
the names and addresses of 
potential customers, arrange 
ments should be made with a firm 
specialising in direct mail to 
undertake the mailing 

Each salesman should be fur 
nished with a full range of the 
products and primed with their 
sahent selling points including 
the method of manufacture, their 
selling points, retail and 
wholesale terms, delivery dates, 
together with copies of the 
cireular or broadsheet which is to 


essential 


The first two articles in this series, by Carl Brunning, discussed, 
from the point of view of an advertising agent, methods of obtain- 


ing initial product distribution. 


Here somewhat similar ground is 


covered from the angle of a sales manager. 


While both contributors are in broad agreement, especially on 
the necessity for initial distribution before consumer advertising 


begins, their approach shows interesting differences. 


respects there is elaboration of Mr. Brunning’s theme. 

Mr. Thompson compares the methods and objectives of regional 
and national selling, and stresses the advantages of successful 
regional distribution as a preliminary to national sales. 


be mailed to customers and poten- 
tial customers, details of competi- 
tive products and above all, 
copies of advertisements § to 
appear in the local press with 
dates of insertion. The personal 
contact of the salesman with his 
customers will enable him not 
only to ensure a wide distribu- 
tion of show material but to dis- 
play it at the point of sale 

It is an accepted axiom in 
marketing a new product that 
distribution must be obtained 
before the advertising starts. kt is 
customary not to release t 
advertising unti! a pre-determined 
number or a pre-determined 
percentage of stockists has been 
obtained in relation to the out- 
lets available. Soon after the 
advertising begins, calls should 
be made by the salesman to check 
up the stocks held in order to 
determine the quantities sold and 
to ascertain if additional orders 
have been placed with the local 
wholesalers who have been 
previously contacted 

Orders received direct from 
each stockist (including whole- 
salers) should be recorded on a 
separate card showing the quan- 
tity initially ordered and all sub- 
sequent orders received each 
month with cumulative figures to 
date From these cards a final 
summary should be made show- 
ing the total number of stockists, 
the total number of orders each 
stockist has placed. the total 
dozens ordered and tota! value. 

After the jnitial distribution in 
one area, it is Customary to try 
out two or three areas on similar 
lines in different parts of the 
country which differ in many res- 
pects to the initial area. such as 
an agricultural! area in Devon, an 
industrial area in Lancashire, a 
residentia! suburb in London or a 
mining area in Scotland, and to 
compare the results from these 
areas with the initial area. Such 
comparison should bring to light 
any factors which might require 
adjustment when contemplating 
a national distribution 


National Selling. 

Many products whict 
are household words were 
ally mtrod@ed on a 
basis and afterwards extended to 
other areas. Having secured a 
nation-wide distribution the major 
problem is not only to maintain 
but to increase sales and in order 
to attain this end usual 


to-day, 
rigin- 
egrona! 


uous th 


Marcu 27, 1952 


practice to fin sales quotas for 
each area, taking imto account 
distribution and selling costs. To 
calculate these items accurately, 
an annual budget mus be 
prepared but as this article only 
deals with selling and sales 
promotion, only a breakdown of 
these two items is dealt with 
The usual items included in a 
sales Dudget are 
1. Salés forecast 
2. Sales expenses 
(a) Salesmen’s salaries 
(b) Salesmen’s commission 
(c) Salesmen’'s travelling 
expenses 
(d) Sales office salaries 
fe) Contingencies 


With some firms, it is usual to 
debit the following items as an 
expense against sales 

(f) Packing 

(g) Despatch charges 

th) Warehouse charges 

(i) Motor vehicle 
depreciation 

(j) Miscellaneous 


*These items can, however, 
either be debited as an expense 
against sales, as a factory on-cost 
Or to general expenses. For the 
purpose of this article, emphasis 
must be given to the sales fore- 
cast which is based on three 
primary factors, viz:—the analy- 
sis of sales in each area during 
the current and previous year, 
estimated potential sales result- 
ing from market research and the 
general trend of trade during the 
year under forecast The com- 
mon practice to-day is to fix a 
sales quota for each area and if 
more than one salesman works 
the area, for each salesman 

Sales quotas act as a measure 
of comparison enabling the 
territorial sales to be analysed, as 
by making such comparisons, 
weaknesses in territones are 
revealed Furthermore, quotas 
tend to assess more accurately 
the sales possibilities in tern- 
tories and of salesmen. When 
quotas are allocated to each area, 
there is the incentive for the sales- 
men to reach their quotas and it 
is not unusual for some bonus or 
other inducement to be offered if 
they sucgeed. The checking of 
sales against quotas for each 
salesman should be done on a 
monthly basis showing the quota 
and the actual sales to date and 
cumulatively, and details of such 
comparison should be sent to 
each salesman every month 

To sum up, regional selling and 
national selling each serve their 
own particular purpose, the prin- 
cipal difference being that in the 
case of national selling of a 
branded line which has a wide 
distribution, a much greater allo- 
cation for advertising must be 
made year in and year out cover- 
ing the whole country in order 
to maintain and increase sales, 
whereas in the case of regional 
selling, only a limited advertising 
allocation is required 

Regional selling is not trial by 
error, Dut trial by experience and 
when regional selling has been 
successful then the door is wide 
open to embark on a national 
scale 
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Robert and Greta Read reckon that their decision to buy their architect designed 
house at 26 The Dale, at Purbrook, Hants, was one of the best moves they ever made. 
It is an ideal place to entertain Robert’s business friends and with its beautiful garden 
an ideal home for the children, too. 

Robert Read is a draughtsman at the Admiralty Signal and Radar Establishment. 
A glance round their home will show that he is a man of fastidious tastes and the Reads 


are people who can afford to buy the best. Their new acquisition is a Hillman car. 
By advertising in the Sunday Pictorial you can tell your product story to the Reads 
and many other families like them. For the Sunday Pictorial with an average weekly 


net sale of 5,025,354 goes into millions of homes all over the country on the best advertising 


i 
day of the week. Moreover, advertising space in the Sunday Pictorial is particularly 


economical—its square inch per thousand rate of .71d. is only 10.9°,, higher than in 1939. 
oF 


Sunday Pictorial 
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ADVERTISING CASE HISTORIES—21 


How Use Of Provincials Solved Men’s 


Clothes Maker’s Branding Problem 


A good deal of Sumrie’s men’s clothes are sold with the brand mark, but 
some stores will only handle the goods if they are “unsigned.” How, 
then, were the manufacturers to get full benefit from consumer advertisiug . 
witheut upsetting these stores? The answer, as this history indicates, was 


T ts a most remarkable fact 

that many high class stores 
and men's shops will not allow 
the manufacturers name to 
appear in coats and suits 
Though they will quite happily 
sell branded socks, shirts and 
pullovers, there hangs in front 
of the men's tailoring section 
an iron curtain behind which a 
veto is applied to all brand 
names. These people have 
their own good reason for such 
a policy, and they are in a posi- 
tion to see that it is carried out 
On the other hand it is only 
natural that a manufacturer 
who produces a suit of out- 


Postal 


found in an intelligent use of the provincial press. 


standing quality would like to 
finish it with the flourish of 
his signature. But the store's 
turnover is too great for him 
to risk offending his client and 
he finds himself in the position 
of a “ghost writer”—wanting 
the security of a recognised 
name but rather wary of taking 
the plunge. 

The problem of C. & M 
Sumrie Ltd., as makers of men's 
ready-to-wear suits and coats, 
was how to use their advertising 
appropriation to further the 
cause of the manufacturer with- 
out upsetting the stores. Their 
advertising manager, Donald W. 
Allanach, explains that, until 


Containers and 


Strawboard backed 


Envelopes 


made specially by 


Geltot- 


Whitman Co 


Rodney 4560 & 6165 


autumn 1951, they had been 
spending ali their men's appro- 
priation in the trade press, so that 
their name was known to every- 
one within the trade but still 
unknown to a large section of the 
public. They felt, therefore, that 
the time was ripe for consumer 
advertising 

They could have tried to per- 


suade the retailerg 7 starting 
straight off with a large-scale 
national campaign but tq do 
this with any ho of success 


would have cost far more than 
the appropriation allowed. Also 
it was felt that it was doubtful 
whether the scheme would have 
been a complete success due to 
man's normal apathy towards 
branded clothes 

Ladies write from all parts of 
the country asking where they 


can buy tailored clothes. But 
men are different. They do not 
“write for the name of the 
nearest stockist”, nor do they 


search the town for a particular 
make of suit in response to an 
advertisement. As men’s shops 
rarely make a forceful display of 
branded names, Sumric believe 
that unless they can tell a man 
where he can buy the clothes, 80 
per cent of the advertisement's 
value is lost. 

To maintain a range of Sumrie 
Golden Grade ready-to-wear 
clothes in a variety of fittings (of 
which there are over 100) and a 
choice of cloths and styles entails 
a heavy outlay of capital. Con- 
sequently, coverage is not as com- 
plete as that enjoyed by such 
merchandise as socks and ties, 
and a national press scheme 
would inevitably result in a cer- 
tain amount of waste circulation 

For these reasons Sumrie had 
to discard a rather intriguing 
idea of advertising to professional 
and business men through their 
own journals. 

Taking all these points into 
consideration, Sumrie. in conjunc- 
tion with their agents, Norman 
Davis Ltd, decided to use the 
provincial press, and the scheme 
started last autumn. Use of this 
medium enables Sumrie to work 
with the retailers to tel! the public 
the names @f the stockists in each 
particular area. They can also 
project advertising on any part of 
the country where supplies are 
known to be good and where they 
want to foster accounts. And the 
retailer is likely to be all the more 
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“You will find Sumrie clothes in 
the best shops” says this adver- 
tisement; dealers are encouraged 
10 take small supporting spaces. 
In some cases they are listed in 
the Sumrie advertisement itself. 


interested in the advertisements 
because they appear in papers in 
which he himself advertises. A 
scheme of this nature was chosen 
because it is fluid and can always 
be built upon with the addition of 
national media if conditions 
change. 

Before each advertisement is 
due to appear Sumrie send a 
proof with publication details to 
their retailers in the towns con- 
cerned. Where an account is the 
only one in the town and sells 
clothes with the Sumrie label they 
tell him that they will be pleased 
to include his name in the adver- 
tisement. Where there are several! 
accounts in the town, some of 
whom use the brand name and 
others who do not, the dealers 
are encouraged to take a small 
space near the advertisement to 
inform the public they stock 
Sumrie clothes. Sometimes even 
retailers who do not use the name 
take space and presumably rely 
on telling customers that the 
clothes being shown are by 
Sumrie. 

The advertising is supported by 
showcards, a comprehensive block 
service, and folders overprinted 
with retailers’ names. Every 
assistance is given by way of 
special layouts and copy to 
retailers who wish to use 
Sumrie name block in their pub- 
licity. The sketches by artist Cox 
which are used have proved a 
temptation to many men’s shops. 

The whole scheme is designed 
to sell Sumrie men’s clothes 
—branded or otherwise—and in 
this it is clearly succeeding. 
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ADVERTISER'S WEEKLY 


A receptive market 


for every motoring accessory 


LL sorts of people owning all sorts of cars have at 


least one thing in common —a desire to know 
more about everything which will make their motoring 
more pleasurable. A new accessory, or an expert job of 
repair, can make the world of difference... and the 
motoring enthusiast is the first to recognise it 


The AvuTocar 1s the keen motorist’s journal, the 


long-established weekly covering this profitable market. 


With a circulation in excess of 100,000 you reach a 
readership many times as large — copies being passed 
from hand-to-hand. 

A unique degree of reader-confidence built up over 
57 years ensures that The AUTOCAR’s advertisement 
pages bring results with speed and certainty — and at 
the low rate of 12/9d per page per thousand. Further 


details with pleasure from the Advertisement Manager. 


ALL reached economically through 


The 


DORSET HOUSE, STAMFORD STREET, LONDON, S.E.1 


WATERLOO 3333 (60 LINES) 
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ADVERTISER'S WEFKIY “on Marcy 


CLIENT-AGENCY RELATIONS 
Ten Efficiency Tips 


For Agencies 


Suggested by J. W. LOCKLEY, 
Publicity Manager, Comveyancer Fork Trucks Led. 


Recently we published a check-list of 16 agency 

relation tips for advertising managers. An adver- 

tising manager retaliates with ten suggestions for 

agencies on how to maintain the standard of service 
to clients at a high level. 


, handle. Furthermore, he may 
towards the account a i have a director on his tail 
when you first h i 9.—Do not by-pass the adver 
client's advertising mani Bs fising manager Deal with the 
(though it may be contrary to the = client «through the advertising 
rules!) receives wooing lette manager not round hin and 
from other agencies of : warn advertising representatives 
your chent that your pract against going direct to the director 
better than their promises level This will improve your 

2 Anow the a fisin relations with the advertising 
agers problems, inside and out manager and the directors 
These problems may be domestic 10..-Do not gang up with ad 
personal relationships or tech vertising representatives lo secure 
nical, you can do a lot to smooth that extra budget space Dea! 
out the wrinkles. but beware of with space selling overtures as 
leaving the A.M. with the impres though you were the client and 
sion that you have not got your make your recommendations to 
finger on the pulse of his busi the advertising manager accord 
ness ingly 


3.. Study vour client's competi- 


tors advertising Keep your Press Ads. Cited 


client informed of the extent to 
which his competitors are adver As Model 


tising. Do not disparage the com- An appeal to pharmacists not to 

petitors’ advertising, if it is at all display show cards couched in 

prominent the chent will think it language which would not be per- 

better than his own, anyway mitted in press advertisements was 

. , ’ . 4..-Do not “free ride” on the wee ~ ev « ~- 
LEARNING ALL THE TIME .. . advertising manager's ideas. Mf Brasin addressing the farce 
| your ideas and copy get rejected and District branch of the Society 

It 1s hardly possible for one organisation to in favour of the advertising man sore and during the war, adver- 
‘ agers, find out exactly where the tisements making extravagant claims 

difference lies, the chances are for the curative properties of a 
that it has nothing to do with the particular mixture had appeared in 
a an a ee the press, he said. The press had 

’ ayou ou and the ¢ at must done a great deal to redu such 
specialisation brings perfection and most faithful be speaking the same language wal ot Sage Ah a ae 
all the time, it 1s up to vou to seen to-day, but the Society had 


reproduction. Here at Charles and Read we learn his language heard complaints from the Adve 


meet every printing need and we suggest that 


' w the whir : using Association that some pharma 
ie oe : cists displayed show material mak 
know a lot about photo-litho-offset, not all, 2 ies, Rn, en ex re 3 ie, w material making 
< ay el s g Mar tee 

produce effective adver ss 
spite of these, and it does After Business Hours 
. , help if he receives iueas a 
are learning all the time. We study photo-litho- outs which send up his chief's ‘The Vortex’ 


bh 


mark you, for we are the first to admit that we 


Ood pressure 

+ (Lyric, Hammersmith) 

offset and tf a job ts suitable for reproduction 6—Do not pass on problems Noel Coward astonished — and 

> » the advertising manager with shocked—London some 0 years 

by thas process we can do ut and do tt well. out accompanying 1 with @ ago with this play. To revive it is 

. possible answer The advertising a venture, but because, foresaking 
manager has worries of his own, vee! the wh » ny brittle a 

. o- he aan — J } hemwlity of whic iS a master, 

and expects the agent ake full evokes an emotional response. it 


CHARLES responsibility for looks like being a successful one 
7. f fy 


tising man- For he treats with dramatic power a 


i ; ager to ed . taf engaged S#uation of conflict which is by its 
& READ on his account. This builds con- nature timeless 

RAnees Gh beth ede This is not to say that the per- 
i IM TE D . e formance itself is without blemish 
8.—Have someone a ible all Isabel Jeans, as the ageing beauty 
e time to deal usetu swith compelled by vanity to take young 
vour client's telephone i It is ed ar a - on 
° «c 4 as c 8$oO seems a y 
Printers by photo-litho-offset almost sure to be urgent and as cast. This is not the only weakness in 
; a far as he ts concerned his account the casting, though Janet Butler, as 

2) CMANCERY LANE, LONDON. w.0.2. PHONE MOLBORN 288) is the most important one you Bunty, is neag perfect.—C.D.R. 


th 


ee 27. 1952 P 
{ : 
J in MER ae ae oe . 
. ba taal , 
. Ny ee Pht Dib SN ye ; | 
a ~ i , J ‘ F . 
: , ff 
a Nyy . wy, r 
= HK uit . . 
} ' 4 Fij 7 % | : 
{ to i aS an . 
ae sc ma Pi: 7 \ | 
ee é vd \ * 
Re — ‘ ¥ 
ati f : of iiille,|\ \ eZ 
s A p ay 
F ; Pe iy ——— 
home ~ HA iv | 1 | 
et” ‘ \ 
" f QU “ ’ - } * 
) \ SS d 2% 
“4 << VANE BESS eb q ’ z 
; we oy Teh, | 
_, wort pie tate f 
: essO™ dy temas | ao . 
2 se wk Aas JF ates 
. is&£ ey \ 9) ES ; 
a  ~=Beeeeeey ‘ SAK 
RR . JS : 
Bs i Bios th fogg \ oe % . 
hf * piles bee on | 6h 
‘as - spist fiate 3 
a «Fee - 
. t. tie 8 if By! 
re , : . “es 
fe: | 
“e% . 
‘ey e: | 
“A } { : 
os : 
-. esi d 
= oe ye. 
ae 
ia - d 4 
a 
ES ‘oe 
oy i | 
4 
® e ; 
a ee | 
: re 4 
as 
a 
eae 
a 
ag 
Af 
3 ee 
ss | 
: -_ = 
: Se - ee. - “oe Ses _ 3 = ay . a ‘pie | ae ae 7 Te, ea a Tae a. 
“Ste oe a oo tot ae a See aoe A Ee 
oe = "% -/ ae 7 “i om ae ia ~~ ie Bice Sepa, ee ‘_ < | > Se 


Maren 27, 1952 sw) ADVERTISER'S WEEKLY 


What is 
magazine influence? 


The power to create the link between 
manufacturers and consumers through 
the medium of retailers and readers— 
25 manufacturers of household furnish- 
ings and 38 leading retailers through- 
out the United Kingdom co- 
operated to launch the 1952 
House and Garden decoration 
, colours presented in a 12 page 
leading article in the March 
issue of the magazine. 
The accompanying pictures are 
examples of dummy rooms and 
displays staged in leading stores. 
Through this Manufacturer— 
Retailer — Consumer Promotion, 
nation wide interest was stimulated— 
nation wide sales resulted, proving 
that House & Garden is not just 
another advertising medium, but a 
REAL SELLING FORCE. 


—that is magazine influence! 


House «Garden 3/- 


THE CONDE NAST PUBLICATIONS LTD. 37, GOLDEN SQUARE, LONDON, wW.! 
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ADVERTISER'S 


LUGGAGE ond 


LEATHER GooDs 


WEEALY 


It's a question of 
great concern to you — 


to all of Great Britain. For your 
economic strength depends in 
creasingly on your capacity to trade 
with other free nations 


If you are looking for new American 
business—or for ways and means to 
increase your present exports to 
this country —the Haire Specialized 
Trade Magazines are in a position 
to help you. Here you can obtain 
up-to-date information on eleven 
major American markets . . . and 
the advice and counsel of editors 
with broad experience in their mer- 
chandising fields. 


Today, such aid will prove more 
valuable than ever before 


Write for full market information — 
or call on our British representative: 


Mr. Will Kitchen, Jr. 
131 Fleet Street, London, E.C. 4 


Telephone: 
Central 1960 


NEW YORK | - NEW YORK-U 


PUBLIC RELATIONS 
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41-Point Check-List For 
Company P.R. 


By RAYMOND PALMER 


What is the job of a commercial organisation's public 
relations officer? Many people have tried to answer this 
question with a definition of public relations itself. 


Finding 


these answers inadequate, the author has compiled 


this check-list of 41 duties of the P.R.O. He does not 
claim that it is exhaustive, but only that it forms the 
basis for company P.R. activity. 


\ OST people engaged in 
+ public relations have tried 
to define the term at some time 
or another The definitions 
have ranged from two words 
to several hundred words in 
length Usually these defini- 
tions managed to make 
the obscure 

Ss us 
detail what 


relia 


only 
subject more 
nstead, define in 
a company’s public 
department does The 
ist that follows is intended 
outline Because the 
sub-divided 
oups (often 
must 
the list 
firm 
mrations 
activity 
Yasic Cate 
he com 


ons 


al pudlic can de 
nany different gr 
variations 
sorated if 


cular 


these 
questions 


PHILOSOPHY 


sold on 
cliveness 


the need to and 1 c fle 
of PR 

2. Does it get, and 
Account 


aspects 


1 Is top-management 


idvice ” 


of projected company 


d how 


no PR 


pped 


vuting 


to the public relations depart 
ment all incoming letters contain 
ing comment on he company, tts 
policies, activities, products or 
services and employees” 

7. Do personnel and similar 
departments inform the P.R. de 
partment of comments made by 
employees or visitors or plant 
neighbours? 


INTRA-MURAL 
INFORMATION 


1. Is all the material obtained 
through research activities classi- 
fied and filed with previous 
material on a similar subject’ 

2. Is the material together 
with appropriate comments and 
suggestions passed to top- 
management while wt is still 
freon 4 

Is a copy of the material 

comments by top-manage 
ment passed to the appropriate 
executives and departments while 
it ty still fresh? 

4. Where the material is 
detrimental to the company, is any 
action taken to remedy the fault 
or explain the company view 
while the matter is still fresh” 


EXTRA-MURAL 
INFORMATION 


Employees 


1 Is company operating 
policy put in writing. and is a 
copy supplied to all employees” 
2 Are employees given hand 
books telling them what they 
may expect from the company in 
cash and services and what the 
company expects in return 

3 Are changes in company 
policy, activities, products ser 
vices and employees explained to 
emplovees” 

4. Are all employees kept in 
formed about the company’s 
future plans” 

Does someone explain to 
the employees trends in the indus 
try and general economic trends 
which may eventually affect them 
or the company” 

6 Are employees told of the 
part they play in the 
failure of the company 

7 Is the financial situation of 
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ADVERTISER'S WEEKLY 


“ay thei 


or 


THE INFLUENCE OF the provincial press is an accepted fact; men 
and women who have been taking the same newspaper most of 


their lives depend on it for local information, and respect the 


opinions and the advertisements they read in its columns. There 
is an intimate relationship between the newspaper and its 
readers. In the prosperous North-East, where thousands are 


earning good money, THE NORTHERN ECHO and NORTHERN 


DESPATCH, both published in Darlington, inform and advise 


the thrifty 
for well spei 


167-170 FLEET STREET, 
Leeds Office 


RUSSELL CHAMBERS, MERRION STREFT, LEEDS 2. TEI 


ERNEST LUMSDO 


LEEDS 24998 


be q 
Rav’ 


the people advertisements they publish strongly 
influence buying 


In prosperous provincial regions all over the country, you will 


find Westminster Press newspapers 


There are 36 altogether, 
each enjoying the confidence of a public with big spending 


power. For a comparatively small appropriation you can ad- 
vertise in the “Thrifty Thirty-Six”: when you do, rest assured you 


are telling your sales story where it will have the greatest effect 
a 
-SUXN 


propriations 


4ll the Thrifty Thirty-Six are members of the ABC.) 


London Advertisement Director 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


LONDON, £.C.4. TEL: 


CENTRAL 3265 


Manchester Office 


LAND BANK if TREST MANCHESTER 2. TEL BLACKFRIARS 9930 
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ADVERTISER'S WEERI 


$1-Point Check-l ist for PRO» 


Continued 


AVERAGE NET SALES 


(A.B.C, JULY-DEC. 1951) 


COPIES PER WEEK 


Nearty $000 oF trese copies (48.1 


of total sales) go to NATIONAL AND 


REGIONAL ADVERTISERS who are respon- 
sible for spending an estimated amount of over 
£100,000,000 each year in Advertising Service, 


Space and Materials. 


the attention of these influential people is 


concentrated regularly each week on Advertiser's 
Weekly. You can reach them all swiftly and 


surely by advertising in 


Advertiser's 
Weekly 


The only journal devoted entirely to advertising 


person 
iy and 
d do 


AnOoOW 


ssh Quest 


NEW BOOKS REVIEWED 


Textbook For 


had pub 


staff 


query maac 
hiecity does the PR 
attempt to minimise it Dy DPeing 
frank rather sggravating the 
situation by “clammuing up 
onferences and 
$s timed to fil 
*s of news 


dates of 


When you receive 
will result 
he inquirer 


sthon 


COMMUNITY 
—_———_—— 
Are members the 
around the 
med about the part the 
company plays in the well-being 
ind welfare of the community” 
2 Are these people told about 
company policies, activities, pro 
t ind employees 
3 Is everything Possible donc 
mpression that the 
1 gO0d neighbour and 


com 


acp 


Jucts or services 
© create the 
company is 
a good employer 
When a complaint is re 
ghbour ts the 
alternatively 


Nn person 


the district 
company 
premises ’ 

6 Does the 
take 
nunity activities” 

7. Does the co 


financially ther 


and its 
com 


company 
emplovees part in 
mpany help 
ways in 
char ; 
Does 


the schools ‘re possible 


company assist 
Jjucating young members of the 
cither by arranging 
providing class-roon 


aids” 


community 
urs of | 


material and teachers’ 


Public Speakers 


though not American in idiom, it 
s American in treatment of its 
Method is sedulously 
example ind quota 
scope is exhaus 
tive; nothing omitted This is 
a textbook to be studied rather 
than a disquisition to be read and 
put aside 


Chapters cover 


subject 
j 
inalysed 


ons are copious 


speech produc 
of language. melody 
preparation of a speech 

orm conduct, deb iting, radio 
technique, and the organisation of 
a speakers’ club 
Aim of the author S to help 
and women who 
articulate 


pub pl 


+f 
orm 
platforr 


" 
nN soe ety or n da ty 
‘re are plenty in adver 
1g who would answer to this 
ptuion. This book deserves a 
the bookshelf of every 
by publicity, and 
library 
with a 
DR 


deser 


of every 


public 


especially in the 
publicity club 


speaking section.—4 
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THROUGH “NEW COMMONWEALTH" you can see all the 


Commonwealth countries developing—some more rapidly than 


others—but all developing. They all need products made in this 

country. Plan your advertising to include “New Commonwealth’’ and know 
your advertisements will be read by influential people who are responsible 
for spending millions of pounds. 


Specimen copy and advertisement rates from : 


New Commonmwealtha 33 totic street. LONDON. swi 
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know your horses — we know our courses. 


You can rely on the experience of David Allens 


to site your campaigns where they will 
produce the best showings. There’s a wealth 


of knowledge needed in this process of site evaluation — more so, 


N : 


> ae 


if it is to be related intelligently to the shape of the market, the 


nature of the product and, not least, the actual design of the bill. 


“* Mass or class”. . .“‘ staple or speciality”... leisured themes or “ who 


runs may read”’ announcements — all get their full measure of thought 
before we devise lists and finally site a campaign for your approval. 
The success of your business ts our busimess. On the David 


Allen circuits you’re sure of a good run for your money. 


DAVID ALLEN & SONS LTD. 7. BUCKINGHAM PALACE GARDENS, LONDON, SW Telephone - SLOane o7rr. T 
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DAVID ALLENS Offer good poster cover- 
age in North-West England, North-East 
England, Scotland, Northern Ireland and 
Eire Throughout these territories DAVID 
ALLENS have built up substantial networks 


of first-class sites, erected hoardings and 


structures to standard designs, and main- 
tained all in impeccable condition 


Enterprise on behalf of the advertiser 
and co-operation with planning authorities 
have gone hand in hand with many 


improvements made by the Company in 


A Davia Allen Bulletin Board dominates 
nearly a mile long stretch of the A.1. route tarough 
Ferryhill. Its value to this petrol advertiser could 
not be bettered 


the physical acts of posting. As a result, 
the Company is today advancing its 
representation throughout these 
territories. 
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ADVERTISERS WEEALY 


DISPLAY AND PACK AGING 


Hlow To Judge Window Displays Entered 


kor Competitions 


By the Editor of Advertiser's Weekly 


r | ‘HE judges of window display contests in performing their duties 


honestly and fairly are required ame 


« other things to 


@ Disregard the merits or otherwise of photographs sub- 
mitted, and concentrate on the display. 


to black-and-white photographs colour schemes that 
aly briefly described in words. 


@ Assess whether the display would sell the goods shown. 


@ Give good or bad marks for the way in which the window 
attracts, pleases and holds the attention of passers-by, for 
the manner in which the goods are shown, the conviction 
with which sales points are put over and the method of 


showing the produc 


vo “ut a ‘ 
ht 


sindow 


judge tor a 

pias compet: 
is 4 pleasant as well as an 

teresting experience 


iphs, too usually 
apes and sizes. It might 
while to specify tan 
iN GoOMpetition rules 
disadvantage 1s that 
me photographs give n« 
colour In this 
itives 


respect 


reports are most 
usual practice is for the 
on sponsers to sift the 

es, which may number many 
ireds and to present = the 
idges with a selection of the best 
reach class. It assists the judges 
dea f these 


aphs are 


selected 
displayed on 
rather than placed before 
1 bunch 
ustration shows how this 
fone. In this instance 
ns were pinned to the 
side the photographs. It 
ive been better still had 
been boldly 
then constant re 
the forms would have 
ocessary 
teria should 
n making their 
1 would 


‘graphs 


judges 
awards? 
that one 
ver forget the purpose of 
» window displays 


assert 


“ or products 
artistically 
be dressed, if it is u 
rvccomplish this object 
t This, to my mind 


consideration js some 


sing but for them know 
market in which the 
They tend to be 
arty-crafty desig 


even when, as 


win! 

\ judg 
mind what 
contest want 
isked compet 
may, in 
matter, have 


dinary br 


1 mass market 


tional 


A window display in the prize- 
winning class should: 

Attract attention. 

Please the eve. 

Hold the interest of the 
passer-by once he has been 
attracted. 

Display the product promi- 
nently and in sufficient quantity. 

Tell why it is a good product. 

Show how it should be used, 

Say how much it costs. 

ct Ix j ind 

L) The 
ha 
th 


appears 80 
wrdinary 


nething 


the design 
and well 


wnced and scheme 


tefu 


educational 
Res: 


moves 


sib three 


something that 


nt 
ts 


pat 
duced, so much th 
The product st ra 


owr n its Va 


amply 
ous packs and 
nobody is left in 
doubt 3 o what 


zes, % that 

s being 
future 

This can 

ngenuity with 
wercrowding of making the 
flow look dull 

To stress the merits 


sed f ready 
mition 


og s assured 
done by a little 


of the pro 
du both slogan and demonstra 
tion can be used. The window- 
gazer must be persuaded that it 


is a better product than its com 


; 


is essen 

product 

Potential 

customers should be given some- 
and talk about 

ential customer wants 

1ow much he has to 

Bold price tags or labels 

tell him 

Another point worth consider 

ing is the use the window dresser 

has made 


cemands ski 


of the sponsor's display 
naterial If this us used intel; 
the fact should count in 
score But if the display 
material itself is poor, | would 
competitor marks for dis 
t and substituting his 
devices! 
what it is worth, is 
my personal approdch to the pro 
sm of judging window displays 
rhaps luckily for 
there are almost always 
judges, and thus other 
But what every judge, as well as 
every entrant, should ask him 
about a window jg this 
If I were a passer-by, a 
pote ntial huver or rhe produc f, 
would I be induced to look at 
the display. would I be tempted 
to linger, and, having lingered. 
would I be tempted to buy? 
If the answer is yes, it should 
he a prize-winning window 


competitors 
several 
opinions 


self 


Two articles, by P. H. Whitney- 

Coates, of I. & R. Morley Ltd., 

giving hints on how to organise 

window display contests aopeared 

in our issues of February 28 and 
January 24, 
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City Display Organisation, Exhibition Works, 30 Uxbridge Road, London, W.12. 


ADVERTISER'S WEEKLY 


LET US TALK OF ANTS, OF BILLIARD BALLS 


AND COWRIE SHELLS* 


Can we handle large and small constructions ? 
Like ants, we can 

Do our productions have a high quality finish ? 
Like billiard balls, they do 

And is there a rich reward for every pound spent ? 
Like cowrie shells in darkest Africa, yes! 


City Display Organisation is the world’s largest exhibition 

and display undertaking. We cater for every form of 
three-dimensional presentation and our unique constructional 
facilities are backed by the most comprehensive window-dressing 
service in the country. Whatever your budget, we can help you 
Just give us a ring, and one of our expert Account Executives will call 


® The most popular form of sheli-money in the 


Cc 


Oo 


world 
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Review Of Packaging 


Cosmetic Pack That “Lays 
It On With A Trowel’ 


By Ronald Vickers 


JHEN selling cosmetics 1owfire pushes 
one of the quickest ways 
to get the story across 1s to 
show a picture of the customer 
not as the type of person she 
Ss, Nor even as she might be 
come, but as she would like to 
he The Princess Zena pack 
uses this technique crudely but 
effectively 
What land girl, factory hand 
class D” housewife does not 
sometimes dream of being a prin 


half the brand name 


in red, and the remainder 


cess’ Entranced by « dazziing 
future which the crystal! ball ds 
these romance-hungry females 
ire in no condition te notice that 
the actual product they are buy 
occupies only a tiny part of 
the show card 
The background is printed in 
right red, the top panel, hands 
and some of the lettering being 
in white The cr all is re- 
produced in ) techn- 
color Stars and moons (two) Appeal is restricted to one section 
on the back of the tube. together of the market and efforts to 
with the nodest statement capture the imagination of that 
Miracle Hand Whitener” on the particular class are “uninhibited 
front complete the mystic charm 
The whole thing is. of course * rose,” in white. The colours of 
a little crude t remember the Snowfire pack—black, red 
what Disraeli said about handling 4nd yellow--are suitable to a 
When I want to get Her product which bases its appeal 
inything ipon its medicinal claims. The 
Melrose colours oy the other 
od sale in hand (pink and it ic) suggest 
something mild, soo fem: 
nine The specific marketing 
advertised goods } angle of each product is reflected 
ts success hat uf by the style and approach of its 
pack. Had Snowfire tried to gain 
4 point by copying Melrose’s 
femininity, and had Melrose tried 
to capture the medicina!!y-minded 
i pharma 
would 
IN CONTRAST 1 ' ‘5 n . si im ee the Gee 


“ * 
vid-fashion wt ' 
“ms rest 


THe JowN SKELTON nylon pack 
both sophisticated and expen 


At the tor of trove and it Kg 2 mg he 
every branch... 


—from a single counter display to a complete exhibition. 
Consult Harris and Sheldon for Exhibition Stands, Counter 
and Window display; life-size or miniature figures in plaster, 
papier maché or rubber; corsetry and underwear figures; 
window backgrounds and contract window dressing. 


Harris & Sheldon Ltd 


46 Great Martborough Street, London, W.1 Tel.: GF Rrard 89455 
and at WOODGATE, LOUGHBOROUGH, LEICS. Tel: Loughborough 349! 


. re rs on ral 
also ot Birminghem, Manchester and Gi en, ‘ I j difference ippeai adopted is 


interesting 
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DBelec EXHIBITION STANDS 


DISPLAY 
“SCREEN PRINTING 
(*SPRINT) 


Priestley 


PRIESTLEY STUDIOS LIMITED 
LONDON + GLOUCESTER - CARDIFF 


TRAfalgar 4277-8 Gloucester 22281-4 Cardiff 31217 


BIRMINGHAM - MANCHESTER 


Midland 0528 Blackfriars 3851 


ACME 
Showcards/ 


Showcards ~ Signs ~* Display Stands in 
Metal, Wood & Plastic - Metal Products 
IMuminated Signs 


: ; 3 A 
ACME SHOWCARD & SIGN CO. LTD., ParaGcon works, ENFIELD, MIDDLESEX. Telephone: HOWARD 165! J 


Birmingham Office and Showrooms Crown Buildings, James Watt Street, Birmingham 4 Telephone: Birmingham Central 2325 ACME 
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Keview of Packaging—Continued 


Dp 
4 aa | a 
‘ being 

version 


st my unt con 
packaging goods 
selected by their colour 
ippearance is that the 
; pa irs must be c! sen to 
%& Modern premises completely vance os proses: 208 pot te 
vital when the product sealed 
‘ . a the packet, as it ms Nere, ik ? the most tasteti 
equipped with NEw APPAKAtUs | se'scen sod judged nly through packs. for sgoukings that 
i wma < The grey back ry he 
and machinery inall branches ae ee a 
ake ory ond the seu 1d . the 
back Of the two the back 


Weee teaching a class of naturally t rtter n fact 
* vung packaging designers there beats me why F: not exhibit 
one thing | would drum into their five boys on the front. Was 
their heads morning, noon and it, 1 wonder, because of a mis 


never, never taken respect for 4 current 
ivide your design into two dia fashion in packaging design which 
ronal hal f a dividing line assigns to the front of the pack 
" long nally the pack the single function of baldly stat 
Ww a loo shallowe but longer ing the contents The t 
t is drawn vertically the pack that tells a story is now con 
wer, but taller. But sidered by many advertising men 
awn from opposite to be more repriate to Band 


TYPESETTING ek a 


the size alto publicity 


ret orse t skes a able and we executed 
T e cohe > oat 1 design nothing wrong in it myself 
oO Typ Die ithe ‘ have to five boys (actually it one 


make 0 t t tterns, one registering in 


im one corner af one 4 pacification, expectatior 
MATRICES t, oF Ys : right tion and realisation 


through the diagona th a l eXpression to match) 
over design which leaves everyone least one admirer. I hope they 


and of course wondering what he use of a do not suffer the fate of the ten 


ALL PROCESS BLOCKS | 


The new Noakes all-in service is in 

full Operation at our new premises 
ry’ . 

in Norwich Street. Here at Temple | \ pew riter Box 

Works a single organisation now ‘i 

exists to satisfy all your requirements Becomes Di-play 


from line, halftone and colour blocks 


to typesetting, electros and stereos 
A modern organisation designed to 


meet modern needs 


The new 
Noakes 


; . Imperial Typewriter Co., Ltd 
: se have recently produced this display 
all-in AS E RVI Cc E J a unit for use by their overseas oan 
: “Ty ei i It has been designed to pack flat 
‘ 3 and can be sent out in the wooden 
NOAKES BROTHERS LIMITED a seabing ona 

6. P : é writer, thus minimising any ri 
TEMPLE WORKS - NORWICH ST ‘ E.C.4 _ J : . Pe damage to the display and also sav- 
: ing carnage costs. When the 3 

. \ ay - ’ writer has been unpacked the 
CHAncery 8295 . 7: itself forms t base of the display 
on which the three units are erected 
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Winsor & Newton Ltd London England . Winsor & Newton inc New York City USA - Winsor & Newton (Pty) Ltd Sydney Australia 
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ARTISTS AND PHOTOGRAPHERS DISPLAY NOTES 


BRIGGS: 
MUdeun G44 


Spe nelt vig reid 
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Ae td PROUD achievement o is above was the successful entry 
isjLiC™ | ‘ play department « cr ! contest was organised by isplay 
/ he Kuingsion-o WINES Sle i World, the U.S. display journal 


ST. MARTIN'S LANE, 2 TEM. BAR 5774/5 
* * . 


anes - coent J ‘ —p Me Sy, 20 " 
a“ ™ ™~ Fa ae ef, ~ . Very widespread showing is | 
LAS B ive shc irers 


r by Guide 
has been g 
some tir Recently Acrnx 
& Sign Co. Lid. produc 


collapsible platform display 


NATURAL COLOUR y ; (with a washable finish). This c 
STE 


bination, it has been found 


v 
TRANSPARENCIES P Rs oy Morty acceplatts to vepeiers 
Designers will find much ) e i 5 * . 
to interest them at our ’ INTERESTING = POINT 
studio. Examples in sizes Alexon 


no eer | SILK SCREEN ARTS LP 


@7 SHIRLEY ROAD. CROYDON 
ca rR. ADOISCOMBE SI47-8 


NOCKOLDS (| 7 


CLEAN © SwaRP ) EMPRESS 4 
LTD CRAFTSMANSHIP OELivERy 
5S KENSINGTON CHURCH STREET We 


Telephone  WEStern 9266 9334 “DpAY-GLO PRINTERS 
dex 


— P collaboration 
EXHIBITION STANDS| | SILK SCREEN ca hese displays are’ nc 
DISPLAYS PRINTING a 
SERVICING DS VEARS EXPERIENCE 
SILK SCREEN PRINTING AT YOUR SERVICE 
MERCURY | | sssccnten rwicnmnan 
DISPLAYS LTD. "tabled meaty 40 poor 


245 VAURMALL BRIDGE ROAD 
LONDON S.wii- 


wonss rms) CLELAND 
PACKAGING 


0 \ Ss ? XV AN Carto outers and display preces — 
S\UK SCRERMA tent asirone of ‘dca oe 
functionally and visually 
SSOCIATED WM. W. CLELAND LTD 
RICRAFTS «0 STAPLE MOUSE. HOLbern 252! 
MAC CANDEN 


- wi ren 1416-7 ~~ CHANCERY LANE, W C.2 & BELFAST 
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First with... | 
FLUORESGENT paint transfers 


In advertising, of course, it is always unsafe to claim an idea as new, 
but this time we feel that we can. We have perfected an absolutely new 
fluorescent paint transfer, and it is patented. 


Would you like to see one? Incidentally, we tackle job; 
‘phone call or letter will set us in your direction with full om ay 


Point of purchase pushes tt home! 


. ACRO Garketing Limited 
(Dusplay Dieinen of Omega Plastics Limited) 
5 Dyers’ Buildings, Holborn, London EC1 "Phone: CHAncery 5654/5 
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The North er vnc: 
@ NOPE Cosi mining 
Steel and Iron 
Engineering 
Chemical Industries 
x = re Imports and Exports 
.C.1."s famous ts. Full order Farming Machine 
a an eng . ~ aan - + = a alma Meking 
steady. Paper and Paint, etc. 


County Durham is served by 


Sunderland Echo 


Northern Daily Mail 
West Hartlepool 


Billingham Press 


The astute advertiser is turning 
to the North-East where the 
production drive is creating 
great opportunities. 


London Office : 
85 Fleet Street, London, E.C.4. Telephone : CENtral 2845 


The 
Sroteman 


HE men and women who read 

THE SCOTSMAN comprise the 
classes who buy only the best as a 
matter of course. Advertisers of 
products and services which are 
above the average in quality appre- 
ciate this, which is why their 
advertisements are prominent in 
this leading national newspaper. 


DARGUE BROTHERS LTD. 


SIMPLON WORKS - HALIFAX - ENGLAND 


SCOTLAND’S NATIONAL NEWSPAPER 


North Bridge 63, Fleet Street 
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gale melville presents 


Gifts for presentation to high level Executives, and also for more 


ceneral distribution. 


This being our sole business, as manufacturers we are able to create 


and produce customers special requirements. 
Our new catalogue will be published in May, and will include a 


most comprehensive ranve of wifts to suit any occasion. 
o P q 


May we send you a copy? 


GALE, MELVILLE LTD. 


Telephone 67-73 MARLBOROUGH GROVE SCOTTISH OFFICE : 
BER d 146 WEST PRINCES ST 
monasey OLD KENT ROAD, LONDON, S.E.1 quaaeow, C4 


4187 . 
Q ten) HEAD OFFICE, SHOWROOM AND WORKS Tel.: Douglas 7796 


presents that advertise! 


No doubt you have seen and handled Timely Diaries. 
These and many other Timely Gifts are manufactured 
at Timely Works, High Street, Kingston-on-Thames. 
Sculthorp Sawyer Ltd., of that address can supply all 
your advertising needs. Phone Kingston 7462 or 
write, and our representative will gladly call upon you. 
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ADVERTISING GIFTS AND NOVELTIES | 


NOW is the time 
to choose for 


next Christmas 


it is our pleasant custom to 
give our friends a gift at 
Christmas-time to remind them 
of the esteem in which we hold 
them and, indeed, to raise our- 
selves in their good favours 

With this latter objective 
mainly in mind, many firms 
spend considerable sums of 
money every year on gifts. They 
get something for their best 
customers; now-a-days their gift 
list even includes suppliers of the 
many raw materials that are 
difficult to come by 

This expenditure, though it is 
hardly ever considered as such, 
is part of the firm's advertising 
budget. As much care should be 
given to its allocation. 

In fact, most firms do not con- 
sider the selection and distribu- 
tion of goodwill gifts as part of 
their advertising activities In 
many cases the sales manager or 
a director makes an arbitrary 
selection. The decision often is 
based on nothing more than a 
personal like or dislike, or on the 
vague recollection of something 
someone gave to a friend the year 
before. Organised on such a 
basis the distribution of gifts, 
whatever their nature, must surely 
be wasteful of the very goodwill it 
is hoped to capture with them, 
for in selecting a_ gift the 
recipient's reaction, not the 
donor's, must be the guiding 
criterion 

There is no reason why expen- 
diture on goodwill gifts should 
not be planned in much the same 
way that any other advertising 
venture is planned. If it is, every 
penny spent will bring ample 
return. And, of course, a suit- 
able gift goes on working for the 
advertiser for a very lone time 

In starting to plan a “Christmas 
gift campaign.” it is as well to 
remember that the makers of 
these gifts have a seasonal! busi- 
ness, with most deliveries wanted 
during November and December 


In order to plan their production 
and spread it over the year, they 
require orders early. Many are 
prepared to give better terms for 
timely orders. The deadline 
naturally varies, but is never 
much later than April. So, now 
is the time to start selecting 

The range of products available 
as business gifts is, of course, un- 
limited. Some firms give indivi- 
dual presents to a favoured few, 


they argue, remain a faithful 
customer for another year 

A range of products has, how 
ever, come to be associated with 
business gifts. With variations, 
this range will be found in the 
sample bags of nearly every re 
presentative of the gift firms. It 
meludes all manner of goods for 
the business executive's desk, 
such as leather blotters, message 
pads, engagement diaries, per- 


Real business gift is the carefully 
designed brief-case (above) by 
Arlo Ltd. 


* * » 


The tools (right) are part of R. 
Sculthorpe & Co.'s range. The 
screwdriver on the left incor- 
porates a torch, while the one on 
the right carries a magnifier in 
the handle The hammer set 
carries different tool attachments 
in the handle. 


consisting of cut glass or silver or 
antique furniture, or indeed any 
thing else which, it is known, will 
give pleasure to the recipient 
Some firms even go further afield 
by giving a man something for his 
wife. Reminded by his wife's 
query, “I wonder if will give 
you anything this year,” he will, 


(Kevttone Photo 


This bridge set. which Gale, Mel 

ville are introducing this year, is 

acceptable both to the business 
executive and to his wife 


petual and other calendars, and 
such things as clocks and baro- 
meters. Another category regu- 
larly offered includes things that 
a Man can carry around in his 
pockets diaries, pen nives, 
bottle openers, pencils, fountain 
pens, cigarette cases and nail- 
scissor cases are examples 

It might be thought from this 
that the selection of a suitable gift 
is a comparatively simple process 
of inspecting a very few samples 
and comparing prices The 
organisation of the gifts industry 
is such, however, that this 
apparently simple method does 
not work 

The trade is based on a com- 
paratively small number of pro 
ducing firms which devote their 
whole energy to the manufacture 
of a wide variety of gifts in large 
quantities. Many of these articles 
have to be produced in such 
quantities (in order to keep the 
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ADVERTISER'S WEEKLY 


SEND TODAY FOR 
THIS LATEST FREE 
BUSINESS GIFT BROCHURE 


to choose your business gifts 


The new range of business gifts that we can offer 
has now been greatly extended to furnish a wide 
selection of varied types of gifts for all occasions and 
to suit different tastes. Send today, without obligation, 
for a copy of our latest brochure “ TIME”. 


R. SCULTHORP & CO LTD 
THE FIRM WITH A GIFT FOR ADVERTISING 


Blackfriars House New Bridge Street » London « EC4 
CENtral 1812-3 
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ADVERTISING GIFTS AND NOVELTIES 


| through trade channels 
| way, a large number of products 


ADVERTISING 
MATERIALS 


‘PERSPEX’ DESK CALENDARS 
DESK BLOTTERS - MEMO PADS 
PROPELLING PENCILS * ASH 
TRAYS «+ LEATHER GOODS 
‘PERSPEX’ SHOWTABLETS & DISPLAYS 


Send for illustrated list to 


Carter 
ADVERTISING SUPPLY CO 


136 WELLINGTON STREET, GLASGOW, C.2 
TELEPHONE: DOUglas 4203 


(Keystone photo 


Personal jeather goods are good gifts, if they are novel. This 
treasury note case by Sculthorp Sawyer Lid., incorporates a diary 
for which refills will be available 


| price within reasonable bounds) 


that the producers sel) them 


In this 


are available through the factors. 
The producing firms do, however, 
keep certain new specialities for 


| direct sale to advertisers, and 


some factors get exclusive selling 


| rights for a product or range. 


Thus the year’s new ideas are 
likely to be distributed among 
many representatives and it will 
take some time and effort to sort 
them out. But the effort is well 
worth while. Few gift firms will 
sell a line to more than one firm 
in an industry, so it is possible to 
achieve some measure of exclu- 
siveness. 


| Gifts Must 


Be Unusual 


This is an important point in 
gift selection, for it must be 
assumed that a man in an execu- 
tive position will receive many 
gifts from suppliers. It would be 
unfortunate if he received five 
similar gifts from five different 
people: Four at least, if not all 


* +. je 


five, since the product must be a 
common one, will be passed on to 
subordinates. 

Another important factor in 
selection is the usefulness of a 
particular gift to the recipient. 
After all, it is intended to get his 
goodwill. It is useless to be 
guided by a personal whim or 
fancy if this means giving some- 
thing that will not be used; such 
a gift will certainly be forgotten. 

There is danger of clash be- 
tween these two essentials of 
novelty and usefulness. Where 
novelty starts, too often useful- 
ness ends. A good solution to this 
problem lies in specialised gifts 
produced for an individual firm. 
These may take the form of a 
diary with specialised informa- 
tion, or a gadget useful to a trade 
or industry. 

Whatever gift you finally 
choose, let it be a dignified reflec- 
tion of your firm's desire to serve. 
Remember that the customers are 
still the most important people 
in any business, A small gesture 
will amply justify itself, if it is 
well planned and tastefully pre- 
sented. 


| Desk diaries and memo pads are frequently selected and are useful 


gifts. Other desk adornments—these clocks and barometers are from 
the Hochfeld range—make a pleasant change, however. 
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Never in the 


History of Mankind 


has a greater need been felt 


for 


Friendship and Goodwill 


These attributes cannot be bought 


\ but 


ARLO 


can supply the means for their promotion 


with 


Exclusive Advertising Gift Articles 
PRODUCED BY CRAFTSMEN 


they are in world-wide demand 


yet are never seen in shops 


Enquiries to: . 


ARLO LTD. 


ARLO HOUSE 
111 Regent’s Park Road, London, N.W.1 


Phone Primrose ‘ 
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ADVERTISER'S WEEKLY 


Seldom an 


advertising gift 


so. clever, 


attractive, useful and permanent, as the 


ROBOT CALENDAR 


Just one press of one stud changes the 
day, and the date and when necessary, the 


month too 


Details and quantity prices of this and 


other novel gifts from :— 


FRANCIS HOLLINGS & CO. LTD. 
10! New Oxford Street, London, W.C.1 


SU DDERIC K & CO., 


SUDDERICK 4& CO., 


LTD. 


Manufacturers of : 


from @)- per | 000 
Ai short list of our lines 

LADDERSTOP MA tor silk and 
oyton stockings 
MOTH MATCHES for clothes and 
carpet protection. 

1C MATCHES each cut one 
clean astringent 

GLASS MATCHES lenses kepe 


CROID MATCHES quick repair to 
broken ornaments 
SOAP LEAVES for sport and travel 
0.0.1. Cards Fly protection. 
Ecc., ete., ete 
In thirty years our clientele bas 
become World-wide 


LTD., 25-27 Sefton Road, Walton, Liverpool, 9 


SYSTEM 
Desk _nowe 


name and 
displayed ‘ 
clieots  throughew th 


Keep your 


prominently 


means of the 
of Desk and 
ising Dri ance 
supremels 
constitute one of 
cal form: of 
* publicity availab 
WRITE TODAY fer 
leaflet and apecial queiation to 


SHAW'S EFFICIENCY DEVICES 


180 Fleet St. Lowden, Ets 


onem 


| ‘‘Royle”’ Gift 


1S A QUALITY GIFT 


IALISTS IN 
Propels ng Pencils, Ball Pont 
Pp 


Goods, Diaries, etc 


W. H. ROYLE 


DOBELL CHAMBERS 


124 WITHY GROVE, MANCHESTER, 4 


TEL 


BLA 1531-1729 ESTAB. | 920 
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Christmas print 
must be planned 


Some hints by BRIAN HILTON 


VYHEY strain affection too 
far, some of those people 
who send out calendars, cards 
and diaries at Christmas time 
Year after year hundreds of 
otherwise shrewd business men 
send out calendars so dreadful 
that they are only suitable for 
blocking up the broken window 
in the tool shed; desk diaries 
which would turn a desk into a 
poster site; and Christmas cards 
that would be appropriate in 
the advertisement pages of a 
trade paper 
Let us, before the glow of 
Christmas-to-Come biinds our 
vision, stand back and try to have 
4 clear look at this Christmas 
print problem 
A fundamental difference be- 
tween a Christmas card and a 
calendar is that the smile on the 
face of a card need last only a 
few days. A calendar must go 
on giving pleasure for 365 days. 
A card can jest, be facetious even 
A calendar must have cither dig- 
nity or elegance or lasting wit, 
or all three, else it becomes 
tedious. I well remember a com- 
mercial calendar that hung in my 
boyhood home for some years 
My brother brought «t home from 
America during the first world 
war. kt was about four feet long 
by 18 inches wide. and was an 
exceptionally beautiful picture of 
4 woman ina black evening gown 
holding a rose. The calendar pad 
was small and detachable—the 


advertisement with it. My mother 
hated to part with ‘that picture 
when, after four or five years, it 
literally faded away 

Calendars are probably more 
difficult to produce than either 
cards or diaries, since al) a card 
needs is an idea and there are 
some excellent stock diaries” to 
which no advertiser need be 
ashamed to put his name. 

What kind of calendar is it to 
be? What factors govern the 
choice? They fall into two 
groups 


The Recipient 


1. Do you want him to take 
your calendar home or keep 
it in his office? 

What kind of man is he 
as conditioned by his occu 
pation? 

What kind of people will 
visit him—important, for he 
must not feel ashamed of 
the calendar in his room? 
Will he have a choice of 
calendars or be grateful for 
one? 

Which is more appropriate 
to the average kind of office 
into which you hope to get 
ita wall calendar or a desk 
calendar? 


The Giver 


1. How much do you want to 
spend? 

2. Is your business picture- 
genic so that calendar illus- 


fos ats € 


Unusual calendar tha 
cork, It is made entire 
which makes the 


as sent out last year by a firm avhich sell 
of that material, a strong enough reminder 
ertising messages almost superfluous 
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your 
like 
look 


trations can depict 
activities, Of must you 
the warthog’s mate, 
elsewhere for beauty” 
Do you send your calendars 
abroad as well as to people 
in this country? 
Have you the creative 
ability within your organi 
sation or will you buy the 
presentation outside” 
Answer these questions and 
you will know whether you want 
a large or small wall! calendar, a 
neat or a showy desk calendar, a 
day to a page or a month to a 
a dignified picture or a 


| us consider the business 
end first. A calendar is a piece 


ERIE ISIE 


O please for %5 days 
without once falling 
from grace is the unenvi- 
able task of diaries and 
calendars. To perform 
it they need dignity or 
elegance or lasting wit. 
The Christmas card's lot 
is an easier one, for it need 
live for only a few days. 
During this period, how- 
ever, the smile on its face 
must be bright enough to 
outshine that of its fellows 
on the mantelpiece. 


of office (or domestic) equipment, 
there to perform the job of giv- 
ing information about dates. It 
is not enough merely to resolve 
that the date block shall be 
legible—and not all calendars 
conform even to that funda 
mental. Different kinds of people 
want to know different facts 
about dates. Some, for example, 
are concerned with Stock Ex- 
change settlement dates, some 
with the dates of agricultural 
shows ahead, others with past 
dates on which shipments were 
made from overseas so that the 
date of arrival may be worked 
out. And so on. The needs of 
the recipient must be borne in 
mind and the calendar block de- 
signed or selected from stock to 
meet them. I, for my own use, 
like a date block which gives me 
one month past, the present 
month, and one month ahead, 
and for my own office wall 
selected a calendar which gave 
me that The picture was 
secondary, though important. 1 
also have a week-to-a-turn desk 
calendar, but more because I ad- 
mire the practical plastic stand 
and the genera! presentation than 
because I actually use it. If my 
secretary did not change it I sus- 
pect it would be allowed to get 
out of date 

A great deal could be written 
about calendar pictures, but not 
much of it would be useful 
Tastes differ so much that only a 
consideration of principles can 


Ip 
If there is doubt, the beautiful 


woman ts always a safe bet. But 
she must be superlative, not just 
the pretty girl next door, While 
a slightly saucy picture may be 
permissible-—though such are apt 
to stale-—sexy pictures should be 
barred Very few men, and 
fewer still who matter, will be 
willing to display a highly spiced 
picture, however much they may 
enjoy it in private. Views, bowls 
ot flowers and the like ase well 
enough in their way; it all de 
pends on the excellence of the 
execution. Engineering subjects 
can be powerful, even entfiralling 
if handled by an artist of genius, 
but a photograph of “our new 
machine” can be ineffably dull 

The whole point is that a 
calendar picture lasts a long time 
Can you live with it? Do you 
find new qualities in it as the 
days go by’? Will you be sorry 
to part with it at the end of its 
run? 

Similar criteria apply to diaries. 
They are there to do a job. The 
diary plastered with advertisements 
has a lower expectation of life 
than one which really aims to 
please. Dignity is essential, good 
finish vital. Better not attempt 
the job than have to offer some- 
thing done on the cheap 

A padded cover to a desh diary 
is effective, and is better wit 
rounded corners. A cloth covered 
board cover is excellent if the 
board is thick and the edges 
bevelled. Wire bindings are a 
blessing for they enable the book 
to lie flat when opened, but be 
careful to get the right circum- 
ference so that the pages do not 
catch or bind when being opened 
The kind of paper is also impor- 
tant; it must be tough so that the 
leaves do not tear away from the 
sharp wire. 

One of the best ways of getting 
value out of a desk diary is to 
add illustrations. In an outstand- 
ing example | have, twelve pages 
of illustrations, handsomely 
executed, are spaced out through 
the twelve months. They de- 
liver a powerful reminder at 
regular intervals without being 
aggressive 

Pocket diaries are seldom 
specially designed, there is such 
a wide range of stock lines to 
which name plates and special 
sections can be added as desired 
There is a lot to be said for the 
very neat, slim little chap, though 
a few people sometimes use the 
pages of tables and references 
which plump up the more elabo- 
rate efforts. 

The Christmas card is a vefy 
different matter. It has a life of 
a week, seldom more. It is put 
on vieW on a mantelpiece or side 
table with dozens, or scores of 
others. It should therefore have 
a dramatic characteristic. What 
is done must be done with con- 
viction. It can be elegant, witty, 
facetious, dignified or plain 
corny; but give it some quality 
which will attract the eye to it 
on a crowded mantelshelf. 

After all, which of the cards 
you received as recently as last 
Christmas do you remember? 


END OF SURVEY 


ADVERTISER'S WEEKLY 


NOW is the time— 


ADVERTISING GIFTS 
‘OF QUALITY 


Make your reservations early and insure a wide choice frou 
the complete range of old favourites and intriguing novelties, 
Write for Mustrated catalogue AW/4 
RICHARD HOCHFELD (London) Ltd., 28 Archway Road, N.! 
Telephone: ARChway 4388. Telegrams: Reedoh, Holway, London 


A ways a ftont tow Show 
fot the pack with a. 
<Silsheen tibbon- 


The plum display position in any shop goes to the pack 
that is different . .. that can be relied on to sell itself. 

Silsheen ribbon possesses a powerful appeal, par- 
ticularly to women. It suggests quality and promotes 
confidence. It ties beautifully and keeps its shape 
and sheen. 

It is obtainable in a wide range of plain and multi- 
colour or embossed designs. Your own design can be 
printed on it at a little extra cost. Learn more about 

this novel, yet 
appealing material. 
for sample cards. 


Sheen Ribbon 


PORTH TEXTILES LTD. DINAS RHONDDA, GLAM. 
Telephone : Porth 313 


ical, eye- 
Write today 
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N the course of a talk to the 
Regent Advertising Club on 

marketing from the manufac 
turers point of view, W 
Tribute, of Hoover's said that an 
efficient sales Organisation 6 
worth all the money spent on a 
He should know, because Hoover's 
marketing success, particularly im 
the caport field, has become some 
thing of a portent, and as adverts 
ing and publicity manager for some 
iwemty ycars f f. bute huts 
played his part in achieving 

Now, from hie office high up in 
the magnificent Perivale factory, he 
will devote himself entirely to 
caport advertiang 62 per cent of 
Hoover's whole output last year 
went overseas, be tells me, sales of 
the washing machine being particu 
larly heavy Hoovers are now 
bigger than their American asso- 
cute and cover practically the 
whole world except North America 
M Tribute himsclf pays frequent 
advertising agents m a 
number of Continental countries, as 
well as foeding material to distri 
butors in about sixty more 

During his thirty-three years with 
Hoover -he is th longest 
B serving member he has found time 
to do notable work for the 
advertising movement. He has been 
su council member of the Adverts 
ing Association,: the Incorporated 
Society of Britwsh Advertisers, and 
FE the Incorporated Advertising Mana 
ue Assocation, of which last he 
S was chairman (wo years ago and is 
now vice-president 
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Self-Service Develop 
Marted i not 
as recounted to me 
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Mainly Personal— 


the other day by R. PF. Rooke, the 
new chairman. 

Hes company, the Metal Box Co., 
made a film 
about self- 
service in the 
US. In writ 
ing the com 
mentary for 
British adver 
tising, r 
Rooke found 
himself com 
ing into con 
tact with 
retailers, 
manufac 
turers of 
consumer 
goods, adver- 
ising agems, 
cash register 
people, shop 
equipment 
makers and packagi firms. An 
association to focus their interests 
in self-service seemed desirable, and 
he was one of the prime movers. 

Ihe Association now has 88 
members How many stores use 
self-service nobody seems to know 
with any degree of accuracy, and 
one of the thangs which Mr. Rooke 
hopes to get done in his year of 
office is the compilation of a 
register of them. 

Incidentally, he is, privately, an 
excellent cartoonist, whose work 
has lem gaicty to the pages both 
of newspapers and trade journals 
| myself have frequently chuckled 


R. F. Rooke 


ADVERTISING MANAGER’S CORNER 


Light or Dark? 


If you're sunk for an idea and you've really got 


the blues about your advertising, you don’t care 


whether they're light or dark; everything is apt 


to look black anyway 


But cheer up, plenty of 


others started in the same boat as yourself; but 


they managed to finish ahead of their competitors 


as soon as Harris 


took 


them in tow. They 


insist that hearing about Harris was their biggest 


stroke of luck 


where we take a bow. 


And that, if you'll excuse us, 1s 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


MARAIS ADVERTISING LIMITED, 29 
Tel RE 


30 KINGLY STREET, LONDON, W.! 
4 


3295 


at 


at Evening Standard pocket cartoons 
signed ookic” without realising 
that they were by him 


* * * 


RIGHT sort of background 
one to the making of lan 
ll, who has succeeded his 
that advertising pioneer the 
late Thomas Dixon, as managing 
director of Dixons Wes End 
Advertising Agency Lid 

He is the grandson of the late 
Sir Herbert Qaarshall, a leading 
figure in the business and public life 
of Leicester, and the son of Ernest 
Marshall, who introduced’ the 
“Player” piano in this country and 
was chairman and managing direc- 
tor of the pianoforte company that 
bears his name. lan is on the board 
of two of the companies in the 
music trade, of which his father is 
chairman 

During the war, he was mentioned 
in dispatches while on service in 
North Africa and Italy. He held 
the rank of captain and is still in 
touch with more than 0 who 
served with him 


* * * 


LEAVING with his family next 
week to live in Hobart, Tasmania, 
is F. A. Hutchison, for many years 
advertising manager to the W. H. 
Chaplin group of companies and 
subsequently the Seager. Evans 
group, and finally account executive 
with Alfred Bates and Son 
Initially he will joi Bernard 
Banks, late of the Sunday Pictorial, 
who left for Tasmania last Septem- 
ber. Later, with 27 years’ experience 
of sales promotion and publicity 
behind him, he may form his own 
agency 
The wine and spirit trade and 
retail furniture are among his 
special interests, | understand, and 
he would be pleased to hear from 
any firms in printing, advertising, 
and associated ficlds that wish to 
develop their business in Tasmania 
and Austraha. 
* * * 
A YOUNG lady who has hit the 
headlines recently by landing for 
herself a job for which most 
maidens would give their shell-like 
cars is 2l-year-old Miss Joy 
Oliphant 
Until recently she was space buyer 
and personal secretary to Gordon 
Duffus, at the London offices of 
Nevin D. Hirst (Advertising) Ltd. 
Now she has left for Hollywood and 
a £1,500-a-year post with B.. Roos, 
artistes’ representatives for such 
money spinners as Red 
Fred 9 McMurray 
Claudette Colbert 
“What's in a name?” 
plenty 


THE 


Apparently 
if it happens to be Joy! 
. . 
MANY advertising agents. out- 
growing their office accommodation, 
dream of the day when they can 
move into new premises planned to 
their needs. For W. Gordon Elms, 
director in charge of S. C. Peacock’s 
London office, that dream has come 
true 

He believes—-and having s 
premises I am inclined to 
that for an agency of its six 
offices represent the idea! 
They were designed by 
Wheeler. creative chief at the Lon- 
don branch, who had the advantage 
of starting with a practically empty 
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Tribute makes export 
advertising whole- 
time job: Rooke 
wants register of 
self-service stores : 
lan Marshall succeeds 
his uncle: Idea! 
agency-office lay-out 


By CONTACT 


space of 2,500 square feet he could 
partition as he liked. 

Opening off “reception” is Mr. 
Elms's otice. with, adjacemt to it, 
that of Mrs. Skinner, who recently 
went to S. C. Peacock from Betac. 
On one side of a long corridor are 
offices for account executives and 
copywriters, an@ on the other the 
capacious studio and the production 
department, separated by, but con- 
nected with, two smaller offices for 
the art director and production 
manager, who can communicate 
through a hatch. Thus the flow of 
work is facilitated, and waste of 
tame and energy in running from one 
office to another is minimised. At 
the end of the corridor is the general 
office, where typewriters clatter as 
remotely as possible from the 
creative staff. 

Reconstruction was undertaken by 
Cavendish Displays, who have pre- 
viously built exhibition stands for 
the agency's clients. 

S. C. Peacock moved in to 
Maddox House, Regent Street. on 
March 10. To-day, with everything 
ship-shape, they are holding a house- 
warming party. 


+ + . 


WATNEY'S Mortlake brewery— 
landmark to many thirsty rowing 
men-—will be a Mecca to thirsty 
pressmen, of whom I shall be one, 
on Boat Race Day. For this, I here- 
with thank im anticipation John 
Batten, advertising manager of 
Watney, Combe, Reid 

Could there be a nicer way of 
seeing the Boat Race than to follow 
most of it on the screen of one of 
the many television sets that will be 
installed, and to watch to the scene 
at the finishing post from the win- 
dows of a brewery, with, I have no 
doumt, a glass of a deservedly 
famous beverage in one’s hand? 

Last week, on separate days, 
Watney's entertained the Oxford and 
Cambridge crews to luncheon at the 
Bull-at-Shene, Mortlake. 
luncheons were arranged by an ad- 
vertising man who is himself a 
famous oarsman, G. O. (“Gully"’) 
Nickalls, of Pemberton’s, who are 
Watney's agents. 


nN 


More housekeeping 
money? Dammit, you've 
been feeding me on free 
samples from the Ideal 
Home Exhibition for the 
last three weeks!” 
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Everyone needs all the help they can get to sell in these times. More salesmen would be ideal 
but if they cannot be afforded, here is an idea... . use the Younger Network of Cinemas, over 
1000 of them, to tell your story and to demonstrate your product. Tell it to the people most likely 
to be interested — particularly the industrial workers of the busy Midlands and the North. 

While these workers, who have money to spend, relax “at the pictures” show them your product 
in use — let them see your product in live action or cartoon, in full Technicolor, or in black and 
white, or in a mixture of both. So effective are the current Younger Badget Films and Filmicts 
that more than 70 national, sdvettisepredee. »ppear on the screens of the Younger Network. 
And the gumber grows weekly. 


If you he'd not yet had occasion to ux: Younger Budget Filmé.and Filmlets you may soon find it expedient to do so. 
io ail the information feady at your finger-ape By getting the facts and figures now from 
DANIEL F. “WARNOUR, OHRECTOR OF NATIONAL SALES 


~ 


YOUNGER PUBLICITY SERVICE LIMITED 
28 ALBEMARLE STREET + LONDON WI *© REGENT 6593 
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ADVERTISER 


STOREY EVANS & CO. LTD. 


USE 


FOR 
W.P. BUTTERFIELD LTD. 


Manute ers of the 


BUTTERFIELD 


STAINLESS 
STEEL 

EQUIPMENT 

{ preserves, 


to reach makers 


pickles ducts, soup, 


FOOD MANUFACTURE 


| 
wi | 
| 


17 Stratford Place, London 


FOOD MANUFACTURE Is one of the 
LEONARD HILL TECHNICAL GROUP 


spec a monthly 
calling with all 


| T: 


reoring in which 
earth 


wre on 


aan moving and 


moving equipment 


claw ks 
river widening 


struction, et 


MUCK SHIFTER 
and Public Works 
is another publication of the 


Digest 


MANUFACTURING CHEMIST 
earn wr sTeres & Fisers 


AU published at 
17 Stratford Place, W 1 
opis on 


Specimen fQuent 


CURRENT ADVERTISING 


ACCOUNTS MOVING 


Du Maurier Returns To Service 


Service Ady Co. Lad. 
will be handling the Du Maurier 
cigarette account again as from 

client is Peter 


This account left Service five 
years ago. The agency handied Du 
Maurier for many years including 
the whole of the war period. 

Campaign details are not 
avalinhte. 


yet 


* 7 

‘ rane "Publicity Ltd. hav 
{ trsing for Fenon Lid 
nedicinal garlic 
the trade and 
used and 
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oon 


ng 
y that 
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Seward, Baker A Co., 
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papers 
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gious ure bes 
Nicholls Dorrity Advertising Ltd. 
) have been med to 
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Ippo 


nd } 


rising for 


NEW ACCOUNTS 

Wilkes Bros. & Greenwood Lid. 
: t j o handk 
ng 


dashes 


y-seal ge 


ind 


hav 
(Bry 


ford Covering C« Lid 
vcd White Advertising 
n) to handle trad 
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has 


stu 
ima 
alloy 


ng 
min 
pressur 


* . 
Garland Advertising Ltd. 
to handk 

vidans Lid nan 


nd 


n appOr ec 
for 
of A. machinery 
mechanical handling 
and sole agents im the 
» number of sding 
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Seitemmiainan. Advertising Ltd 
nm appointed the 
! Insurance t 
ind 
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rent 
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other ’ 
ind a spec 


May issu 


used 
n the 


appear 
Opinion 
* * 
Remrose Publicity Co., Ltd., 
ypoimed agents to R 
Ltd Adv 
1 to export journals 
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NEW CAMPAIGNS 


ha ve 
owley 
he 


rtising will 


ky which has been prepared by 
Street & Co., Ltd. Space has 
woked in the national s 
d weeklies and month! 
wders for the Office 
v and Systems Division of 
Rand Ltd. have x 
he national and mor 
neal p ind wee 


publications 


( 


ss 


MNness by 


Britain was first 


Nationa . 

are being use Te ampaiagn is 

handled join t. C. Pritchard, 

Wood & Pastner ltd. and CR 
Casson Lid. 


‘ t has 
y i a Aa Robin. 
t with Th reat 


The Memory 
Lingers On 


Within 10 days MeDougalls Ltd. 
received 60,308 letters in response 
to their new programme 
“McDougalls Musical Memories” 
on Radio Luxembourg. MicDou- 
galls, through their agents, 
London Press Exchange Ltd., 
have taken full pages in grocery 
trade papers to publicise the 
popularity of the programme. 


Group p 
Brush Abo 
gine ind 


ducing 


nencc 
nex mth. Ager Cartland 
Advertising Ltd. 

. * 


MagcnM 


Downtons Ltd. 
; mn 


c K. Casson “Ltd. 
. > 


\ ord run 


y Rumble. oe Fe & 
Nicholas Ae. paints, a 


R ‘ ( s Lid 
Advertising service Lid. 
al . al 
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| grooming 
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OVERSEAS CAMPAIGNS 


being 
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first 
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Advertise 
ind ts pr 


since 
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of 
Export 


< shm mt 
t ognition Agen 
Advertising Service Ltd. 
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PLBLIC RELATIONS ACCOUNT 
Ww. Ee Be Tayleur (Publicists) Ltd. 
d , , 


More Current Advertising 
On Page 536 
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ADVERTISER'S 


Director turns tractor driver...! 


Yes. that » an R.C.N. Director driving the tractor. 
He was a member of the R.C.N. team which took 
part in trials of the new Fordson Major — months 


betore it was introduced. This team consisting of 
executives, copy chief, studio manager and our staff 
agricultural expert made an intensive study of the 
product, right from the first prototype stage 


We believe this is the best wav to produce adver- 


tising which has integrity and which will gain the 


interest and confidence of the purchaser. The proot 


in this particular case is that there are very few 


farmers in Britain to-day 


whe are unaware of the 


R.C.N. is 


particularly well placed to handle the advertising of 


We should like to work with 


advantages of the new Fordson Major 


agricultural products 


afew more manutacturers in this market 


RUMBLE, CROWTHER & NICHOLAS LTD 
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THAT th ‘ ‘ 1 Stationers Glasgow, has had a spell 
branch at tt nar ’ t i Glasgow infirmary 
THAT twocolour films of | the Lindon - he 4 
Highlands, to attract tourists, have A! iv 


THAT concertgoers at the Royal 
Festival Hall this week are being 


nine ; asked “How dd you hear about 
tomght’s concert? And 
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PRINTING AND PAPER 
TO MEET YOUR REQUIREMENTS A First Class 


A Printing House of repute in the Home Counties 
. 
guarantees Day and Night Service and carries various 


. 
paper stocks from which you can take your own v l Ss u a l l S eC r 


choice. 


CONSIDER THESE POINTS— with considerable agency experience is required by 
for the job you have in mind THE 


@ First-class modern equipment. : 5 eee a 
LONDON PRESS EXCHANGE 

@ An excellent range of types. 

@ Letterpress, Monochrome and Colour Printing LIMITED 


for Books, Periodicals, House Organs, 
Brochures, Stationery, etc., etc. 


ADVERTISER'S WEEKLY 


He should be able to work with copywriters in 


@ An immediate estimate on application. 


the earliest stages of an advertising campaign, 


Poper stocks include and be capable of carrying his visuals through 


2 Rms 23 « ? ' - 

30 n 80 72 tos. 70 Rms ditto 90 ibe. iS Rms dicts 100 I Domart to finished layout and proof stage 
164 Rms 23 « 3662 Ibs. Snowpaque '9 Roms 30 « 40 60 Ibs, (35 Ams 
224 « 35 46 Ibs. S.C. Printing 20 Rms 30 « 40 60 Ibs. 25 Rms 
35 « 45 80 ibs. Mechanical S.C. Printing |43 Rims 35 « 45 88 Ibs 
Esparto Printing 63 Rims 34% 44 /'4 lbs Basingwerk '0 Rms . . 
20% 30 60 Ibs. 10'Rmms 35x 45 120 Ibs. Plelloten So Rens 30 x 40 salary required to 
68 ibs, |! Rms 30% 40 (00 ib. Artine 38 Rims 30 = 40 88 ibs 
Cotine 75 Rms 30 x 40 60 ibs, 20 Ams 30% 40 72 Ibs, 48 Rms 
15 =« 45 79 lbs Antique Wove |43 Rms 40 «60 120 lbs Antique thd 
de Luxe 58 Ris 30 « 40 BO Ibs. Antique Laid 8! Rms 224 « 35 
Sip ibs Nipped FiWe. A.W. 47 Rims 30 x 40 70 Ibs 


Write, stating full details of age, experience, and 


Group Leader, The London Press Exchange Ltd. 
110 St. Martins Lane, W.C.2 


WRITE NOW TO BOX 14122, ADVERTISER'S WEEKLY 
180 FLEET STREET, LONDON, E.C.4 


Consider | OPENING APRI 


the facts FIVE SHILLINGS 
LONDON'S ONLY 


ADVERTISING HALL 


Be amongst the first to advertise your require- 
ments in a vast hall displaying hundreds of 
advertisements. 


You may wish to obtain 
STAFF 
EXCHANGE GOODS 
BUY OR SELL ARTICLES 
of Ge pneete of EOE ADVERTISE YOUR GOODS, Etc., Etc., Ete. 


¢d BUCKS. a coverege of 


thriving territories, with over 122,000 Any advertisement will be accepted and promin- 
sa denen ently displayed in our hall adjacent to Oxford St., 


HOME COUNTIES which will be seen by thousands who pass daily. 
NEWSPAPERS GROUP Sot ey Spor eh a ae 


pot nists Postal advertisements accepted. WATER COLOURS 
45/ 


S COL awe FAT DURING APRIL ONE EXTRA FREE WEEK WILL BE 


INCH RATE GIVEN TO ALL ADVERTISERS. POSTER COLOURS 


Represented in London by 


WILL KITCHEN, Jr. LTD. Apply The Manager 
131 Fleet Street, EC.4 Central 1960 LONDON’S ADVERTISING HALL creonce nowney & co tt 


Head Office LUTON Phone 5050 29 Poland Street, Oxford Street, W.1 Telephone Gerrard 1049, 7386 
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British advertisers anxious to 
increase their trade with 
Denmark should investigate the 
possibilities of EXSTRABLADET, 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 
famous Morning National News- 
paper, it still offers adequate 


space facilities. Full details from 


CRANE-DERENHAM LTD. 
69, FLEET STREET, LONDON. E-C 4 
Central 26" 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W II 
Tel. Nos. Battersea 5300 & 4886 
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Technical articles of real interest to engineers 
and executives appear regularly in the new 
monthly Mechanical World. if your products 
appeal to the Engineering Industry, send for 
free specimen copy and rate card 


Mechan 


Emmott & Company Limited, 2! Bedford Street. London, W.C.2 
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ACCOUNT EXECUTIVE 
wanted by well known London Agency (1.P.A.) 


We are an agency of medium size—well established, financially 
sound, and with creative and administrative departments 
which, we believe, maintain more than the average efficiency 
The range of our service to clients is exceptional, therefore our 
b gs have been progressive, year by year, over a lengthy 
period 

We now have a vacancy for an additional experienced 
Accounts Executive—a which, incidentally, also 
arries unusual possibilities of advancement 


vacancy 


Applicants should be between the ages of 35/45, with 
previous experience of holding down a four-figure job). Our 
staff know of this advertisement All applications will be 
handied only by our principal and treated in confidence 
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For all we know, there may be some very 
want your name kept out of the 
way. On the other hand, many people have taken our advice 
about ‘signature’ papers with good effect. For them we have 
designed and printed individual box papers, carrying their 
name, their monogram or some special device. Symbols that 
provide your faith in the goods you have to sell and thus 
inspire distributors to handle them with confidence and, 
equally important, provide brand recognition to the ultimate 
buyer. | 


good reason why you 


The cost is not high, and reprints come very reasonably 
because the cost of the blocks is covered in the initial order 


,ANDERSON 


| 


| chairman. 


Tuurspay, Marcu 27, 1952 
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THE AEROGRAPH CO.LTD. tower Syvennam. 
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B.D.A. ELECTIONS 


At a meeting of the newly ap- 
pointed Council of British Display 
Association, P. H. Whitney oates, 
of I. & R. Morley Ltd., elected 

Retiring chairman, E. E. 
Lucking, Liberty & Co., Liéd., 
elected vice-chairman. Other ap- 
pointments were D. St. Julian-Bown, 
W. H. Smith & Son Ltd., press 
officer; Miss R. E. Bowen, Boots the 


| Chemists, education officer; E. L. 


Burfield, W. H. Smith & Son  — 
hon. secretary ; H. C. Marrills, Peter 
Lord Ltd., treasurer. 


CAMPAIGNS FOR NEW 
PRODUCTS 
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shortly for Johnson's new furniture 
= “Pride.” National dailies, 
ondon evenings, class women's 
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Wasey. Press relations: Bonney & 
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will feature new peppermint variety 
Agents: Young and Rubicam. 
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| British Book Centre, New York, 
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Edgar Nield, Yorkshire . 


tain journals for C. 


. King & Sos 
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and 


a “of conveyors 
machinery. 

Summer campaign for Lacto- 
Calamine lotion will start in May. 
Agents, Alfred Pemberton Ltd., are 
using slogan : “Your skin is not for 
burning.” 


Census of Distribution results for 
retail trade expected before end of 
mentary Secretary to 
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